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66TRYTHE ELIXIR WITH THE HEAT 
DEFENSE MASQUE AND OIL MIST. 

IT'S ALMOST LIKE GETTING A FULL, 
SALON-STYLE BLOW-OUT AT HOME. 55 

JOHNNY WRIGHT/ CELEBRITY STYLIST 


#LEGENDARYSTYLE 
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10-IN-1 SMOOTH 

PERFECTION 

THE FIRST SILKY BLOW-OUT ELIXIR WITH AMLA OIL 





HEAT-PROTECTED. BLOW-OUT PERFECTED. 

LEGENDARYSHINE. 


WORKS 1 0 WAYS TO HELP REPAIR, STRENGTHEN, AND SMOOTH 
HAIR FOR 72 HRS. WITH 450° HEAT DEFENSE, IT'S THE ALL-IN-ONE 

RITUAL FOR SALON-STYLE BLOW-OUTS. 
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SALON H A IRC ABC 
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VOLUME 45 


WILD & FREE 


Fashionista and black-ish 
star Tracee Ellis Ross has 
another TV hit on her hands 
By Regina R. Robertson 


SHINING 

STARS 


We salute our 
ESSENCE 2015 
Black Women in 
Hollywood honorees 


lO^t THE 

NEXT 

GENERATION 


Meet 13 up-and-coming 
performers who 
are making all the right 
moves on the big 
and small screens 


ON THE COVERS 

(See Editor’s Letter, page 10) 


Photography by Dennis 
Leupold. Stylist, Wouri Vice/ 
The Montgomery Group. 
Hairstylist, Larry Sims for 
Smooth N Shine/tracey 
mattingly.com. Makeup 
artist, Tracey Levy. Manicurist, 
Maya Apple for Chanel/Nailing 
Hollywood. Prop stylist, Dorcia 
Kelley, kelllemiles.com. 
Cover 1: Tracee wears a Byron 
Lars Beauty Mark dress and 
Sophia Webster pumps. Table, 
vases and books courtesy of 
Mitchell Gold & Bob Williams. 
Cover 2: Tracee Ellis Ross is 
wearing a Jay Godfrey dress 
and her ow*i shoes. 
ON THIS PAGE Tracee \)3firs a 
Zuhair Murad dress and Chloe 
Gosselin heels. For clothing 
details, see Where to Buy. 


In Every 
Issue 
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10 | In-Box/Contributors 
121 | Where to Buy 
12*1 | Horoscope 
120 | Exit Interview 

Author Roxane Gay 
talks navigating comfoi 
zones and taking 
responsibility 
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The makeup that can, can. Full coverage with none of the weight. Can do . 
Quick conceal. Can do . Last all day? That, too! Allergy Tested, 

100% Fragrance Free. 


New. 2-in-1 Beyond Perfecting™ Foundation + Concealer CLINIQUE 




LET'S TALK : A LETTER FROM THE EDITOR 


TELLING OUR 
OWN STORIES 


X t’s always exciting when our 

community shows up to support 
Black films and filmmakers in ways 
that demonstrate our box office power. 
As I stood in line at the local multiplex 
watching families and friends gather 
over the Martin Luther King, Jr., 
holiday weekend to go see Selma, 
which chronicles Dr. King’s historic i 
campaign to secure our voting 
rights, it made my heart smile. 

As of January 22, 2015, the film, 
budgeted at $20 million, had already 
taken in more than $32 million. 

And yet even commercial successes 
such as Selma — which received Best 
Picture and Best Song Oscar nods— 
have not shifted perceptions in Holly- 
wood. According to a 2014 study by 
the Ralph J. Bunche Center for African 
American Studies at UCLA, Hollywood 
is sorely lacking in diversity by every 
major measurable marker. In their 
Hollywood Diversity Report: Making 
Sense of the Disconnect, which 
explores the relationships between 
diversity and the bottom line in the 
Hollywood entertainment industry, the 
UCLA researchers found that “while 
films and television shows with casts 
that reflect the nation’s racial and ethnic 
diversity were more likely to post high 
box office figures or ratings, minorities 
and women were nonetheless woefully 
underrepresented among the corps of 
directors, show creators, writers and 
lead actors who animate industry 
productions.” Why this failure to be 
more inclusive? The UCLA study cites 
key decision makers in the Hollywood 
community as the main culprit. Why 
would there be more diversity in front 
of the cameras and behind the scenes 
when there are so few of us who can 
actually green-light a film? 

I wish I could say I’m surprised, 
but it seems that for every year we 
see a Denzel, Halle, Lupita or Jennifer 
nominated and honored, those wins 


up 


Why would there be 
such diversity in front 
of the cameras when 
so few of us can 
green-light 
a film?” 


are often followed 
by long stretches of 
shutouts and snubs that leave us and 
many film critics scratching our heads. 

In 1965 we marched for the right 
to vote. Today, if voting with our dollars 
still isn’t having the desired effect, 
what will? One place we can start is 
by creating opportunities. This year 
ESSENCE and the Time Warner 
Foundation sponsored a Short Film 
contest to provide exposure to 
emerging filmmakers seeking support 
and sustainable careers. This, and 
many other efforts by such organiza- 
tions as The Blackhouse Foundation 
and the African-American Film Festival 
Releasing Movement (AFFRM), work to 
ensure that our stories continue to be 
told, in spite of the systemic industry 



challenges we face. The more 
we control the pipeline, the more we 
control our destiny. 

So here’s your chance to have your 
say: If you could see more stories of our 
lives told on-screen, what would they be? 
Write to me and share your thoughts. 

Stay in touch, 





VANESSA K. DE LUCA 

Editor-in-Chief 

Twitter: @Vanessa_KDeLuca 

Instagram: vanmommy 
E-mail: Vanessa@essence.com 


SNAP TO SUBSCRIBE 
TO ESSENCE! 

Scan this code on your phone to take 
ESSENCE everywhere you go. Along 
with the print edition, you’ll get each 
issue digitally through your iPhone, iPad, 
Kindle Fire, Nook or Android device. 
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ONLY ONE STAR 

BRINGS YOU AMERICA'S 
FAVORITE BRANDS 


EFFY ™ 


Pave Rose™ Collection diamond 



rings in 14k rose gold. From top: 
1 ct. t.wT $3750. ★ 1112741. 

1 3 / 4 ct. t.wT $5600. ★ 1 747770. 

1 y 4 ct. t.wT $4200. ★ 1 488365. 
3/8 ct. t.wT $1850. *1745994. 
For these and more styles, visit 
macys.com/diamondfinder 
or macys.com/effy 



the magic of 


macys 

HCQ.S3*»0W /co,r 


FREE SHI PPING & FREE RETURNS AT MACYS.COM Free shipping with $99 purchase. Free returns by mail or in-store. U.S. only. Exclusions apply. Details at 
macys.com/freereturns >- fAII carat weights (ct. t.w.) are approximate; variance may be .05 carat. Photo may be enlarged or enhanced to show detail. Fine jewelry 
at select stores; log on to macys.com for locations. Advertised merchandise may not be carried at your local Macy's and selection may vary by store. 5010037. 


AVEDA 

THE ART AND SCIENCE OF PURE FLOWER AND PLANT ESSENCES 

DON'T TAKE OUR 
WORD FOR IT 

take yours — try it for free 

smooth infusion™ naturally 
straight styling creme 

***** 

5/5 stars* 

“This product is AMAZING!. ..The 
time is cut in half and my hair looks 
naturally straight vs. the obvious 
straightened-with-a-hot-tool look... 
It has seriously changed my life!” 

-STACEY R 

“2 days of using this cream and 
I have not straightened my hair 
once. My straightener has now 
become a decoration in my 
bathroom. My hair is soft, 
smooth, and smells great.” 

-ALORENZ524 


FREE SAMPLE 

at a participating salon 
or store.** Find yours at 
aveda.com/naturallystraightad 
or call 866.824.1550. 
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FORGET EVERYTHING YOU MM 

ABOUT STRAIGHTENING HAIR 

smooth infusion™ naturally straight styling creme 



It’s amazing how naturally straight changes your hair over time. The more you use it, the straighter your 
hair becomes. Plant-derived fibers help lock your hair straight, day after day — and unlock when you 
wantyourcurls back, afterjusta few washes. You now have complete control — foryourcurly hairtype and 
texture. Don’t take our word for it — take yours. Try it for FREE! 


FREE SAMPLE at a participating salon or store.** Find yours at aveda.com/naturallystraightad or call 866.824.1550. 

*After 5 consecutive applications of naturally straight, hair will stay straight for up to 3 washes. 

**One duo sample pack per customer, while supplies last. „ 

©AvedaCorp. 
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Your body changes 500+ times a day. 
Your deodorant should keep up. 





Customized Protection 


IN-BOX 



You told us our January 2015 features on Keke Palmer, resolving to 
reset and vision boards were the right ways to kick off a new year! 


Coming of Age 

I loved Keke Palmer’s 
transparency in “Sugar & 
Spice.” Being open and 
honest is something a lot of 
people aren’t these days. 
@OnYourCallender, 
via Twitter 

Keke has grown up quite 
gracefully. 

Carolyn Patton, 
via Facebook 

Real World 

I wonder how many folks 
will take to heart what 
K. Michelle says in “Don’t 
Judge Me” or will just base 


their opinion of her on 
what they see on TV? She 
admits she was wrong and 
behaved like a fool. All of us 
have had moments that we 
are not proud of; what if 
people judged us solely on 
those moments? I’m sure 
they would be missing out 
on some awesome ladies. 
Andria Wright, 

Memphis 

Why do so many artists put 
their lives on television and 
then get upset when others 
say negative things about 
them? How silly. Anytime 
anyone decides to be a 


public personality, they are 
going to be scrutinized. If 
K. Michelle can’t handle it, 
she’s in the wrong business. 

SherilOO, 

via ESSENCE.com 

Mane Freedom 

I related so much to “Hair 
Today Gone Tomorrow.” Any 
woman would be devastated 
to lose her hair. I’ve just gone 
through thyroid cancer and 
my hair falls out every day. 
This is the second time I’ve 
lost my tresses. But this is 
me for now, not forever. I’m 
blessed to be alive! 

Nikki Riggins, 

Macomb, Ml 

Female Phenom 

Aza Nedhari is doing great 
work [“10 Things We’re 
Talking About”]. She’s a 
stellar example of our 
capacity to make the change 
we seek. Black women truly 
are the standard-bearers 
and culture keepers. 
Jacqueline Thomas, 
via Facebook 

Renew Me 

Amen to “Happy New You.” 
I’m still learning, and I 


continue to have a hard 
time trusting anyone, but 
I really am much happier 
letting the pain go. So 
thanks for sharing tools for 
healing and dealing with life. 
Rakaia Thornton, 

Richmond 

I’ve been stuck for so long. 

I just didn’t get it until now. 

I must start reprogram- 
ming my thoughts. It’s 
difficult but I’m gonna do it. 
Claudia Summers-eason, 
via Facebook 

“2015 Is Mine” was a 
must-read. A vision board 
is something my friends 
and I should consider 
doing. It’s motivational, 
belief-affirming and creative. 
Alia Johnson, 
via Facebook 

EDITORS’ NOTE 

We saw your bright 
futures with the many 
vision boards tagged 
#ESSENCEvision on social 
media. Kudos! Also 
Silk’n Glide, shown in 
“Fresh Start,” can be 
purchased at hsn.com. 


CONTRIBUTORS 


REGINA R. 
ROBERTSON 

(@reginarobert 
son), our West 
Coast editor, 
held down 
much of the 
reporting for 
our annual 
#BlackWomenlnHollywood issue. In “Wild 
& Free” (page 84), she has a gabfest with 
our cover girlfriend, Tracee Ellis Ross. 
Talking with Tracee: “She was laughing the 
whole time. When I asked if she was dat- 
ing, she said, 'Follow me on Instagrami’ ” 




AYANA BYRD 

(@ayanabyrd) 
caught up with 
Stephen Bishop, 
the sizzling ex on 
Being Mary Jane , 
in “Hey, Hand- 
some” (page 55). 
The NYC journal- 
ist is the coauthor of Hair Story: Untangling 
the Roots of Black Hair in America. 

Her Hollywood fix: “I am still Lupita- 
obsessed. I loved seeing her win an Oscar. 

I can’t wait to see her holding more statues 
and being brilliant and beautiful.” 


DEE MARSHALL 

(@DeeCMarshall) 
is a coach, an 
author and the 
founder of 
Girlfriends Pray, an 
international min- 
istry of more than 
100,000 women. 
For Women’s History Month, she shares a 
prayer for our ancestors (page 114). 

Her favorite film: “ Crookiyn by Spike Lee. 
This story of a Black family brings me 
back to my childhood. I saw myself and my 
late brother, Sly, in the characters.” 
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The ONLY TRUE 2-STEP GEL MANICURE with no light 
needed. Over 45 shades that wow! And it’s only from 
Sally Hansen. Leading the revolution in gel technology. 


2 STEPS 
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O 14 DAYS OF COLOR & SHINE • EASY REMOVAL 
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ADVERTISEMENT 


NO GRAY 

ZONE! 

• “/ love Clairol Professional 
Advanced Gray Solution 

because unlike other semi- 
permanent hair color it 
provides longer lasting 
coverage, up to 12 washes. 
It’s gentle on the hair without 
using ammonia or peroxide.” 

— Kiyah Wright, Clairol Professional 
Celebrity Colorist/Stylist 





Section your hair into 4 sections and 
apply your Advanced Gray Solution 
shade from roots to ends. 


Process for 25 minutes at room 
temperature. 


Rinse thoroughly and condition 
but do not shampoo. 


Check out these easy steps to 
Do-It-Yourself at home: 


Shampoo and towel dry your hair. 


AFTER 


C L A I ROL 

PROFESSIONAL’ 


Upload your hair photo with hashtagyj^ on Instagram 

for a chance to win a makeover with a Clairol Professional Celebrity 
Colorist Kiyah Wright! 


CLAI ROL 

PROFESSIONAL” 


advanced 
gray solution 

2X THE COVERAGE 
FOR 2X AS LONG* 


With Q n - 

* fr o 

advanced^ j 

■h nav 


TECHNOLOGY 


By replacing ammonia with natural oxygen, 
this gentle color can last for up to 12 washes 

Learn more at clairolpro.com 


NOW WITH 4 NEW SHADES 



n clairolpro 
Ynu£33 clairolprofessional 





Colgate' 



1 D^Yclosertcmmazing. 




The Colgate® Optic White® Collection 


USE TOGETHER FOR 

WHITER TEETH IN 


1DAY 



Colgate 


Colgate 


OPTIC 

iWHITE 


whiten 

iPWQTtd 


* with Colgate® Optic White® Toothpaste, Mouthwash, and Toothbrush + Whitening Pen, use as directed. 
Use mouthwash prior to Optic White® Whitening Pen. For best results, continue routine as directed. 


©2014 Colgate-Palmolive Company 



RODRIGUEZ/GETTY IMAGES. 



WHITE 

HAUTE! 

FORGET THE RULES. 

WHITE MAY JUST 
BE THE NEW BLACK 

BY JUSTINE MANGUM 

1. Lupita Nyong’o in Calvin Klein 
Collection at the Critics’ Choice Awards. 
2. Beyonce in Gucci at the Chime for 
Change One-Year Anniversary Event. 
3. Nicole Richie in an H&M dress and a 
Tadashi Shoji cape at the Baby2Baby 
Gala. 4. Rihanna in Stella McCartney at 
the Met Gala. 5. Zoe Kravitz in Dior 
at the Guggenheim International Gala. 

6. Solange Knowles in Ellery on her 
way to her wedding rehearsal dinner in 
New Orleans. 7. Nicole Beharie in an 
Ohne Titel top and a Nicholas midi at 
the Hollywood Forever Cemetery 
mausoleum screening event. 
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STYLE : TRENDS 


OPEN CIRCUIT 

Dolce Vita “Henlie” heels, 
$190, dolcevita.com. 


ONE ON 


KICK IT UP A NOTCH 
WITH ELECTRIFYING 
STRAPS AND LACES 

BY BILLIE CAUSIEESTKO 


SPARK PLUG 

Topshop Unique heels, 
$150, topshop.com. 


HIGH VOLTAGE 

Lust for Life “Fanatic” 
sandals, $198, shopflyjane.com 


POWER SWITCH 

Just Fab “Delphine” 
sandals, $40, justfab.com. 


ELECTRIC SHOCK 

Marion Ayonote Couture 

“Ichika” sandals, 

$950, ayonote.com. 


OFF THE GRID 

Tania Spinelli 

sandal boots, $595, 
taniaspinelli.com. 


MAGNETIC FIELD 

Windsor heels 
$35, windsorstore.com 


100 WATTS 

Cynthia Rowley 

mules, $395, Cynthia 
Rowley, NYC, 212- 
242-0847. 


FULL THROTTLE 

Isa Tapia shooties, $395, 
Saks Fifth Avenue, NYC, 
212-753-4000. 
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EVERY fl 
DESIGNER 
HAS A MUSE 

WE DO TOO. 
ITS YOU. 


Worthington belted peplum- orig. $36, sale $24.99 
Worthington culotte-orig. $40, sale $27.99 
Red ANA D’Orsay heels- reg. $60, sale $39.99 
Nicole Miller Pamela Crossbody- reg. $65, sale $39.00 


JCPenney 

when tt fits, you rt | jcp.com 







ADD SOME 
KICK WITH 
SNEAKERS 


44 1 like 

(lie idea oi* 
dressing 
down the 
suit with 
trainers.” 

Karen Blanchard, 
photographer. 
New York City 


GET SPORTY WITH 
SMART MENSWEAR- 
INSPIRED LOOKS 



TURN UP THE COLOR 

Coordinating bright hues of the hat’s 
trim, the print of the jacket and the 
slacks adds punch and personality. 

Donya-Patrice Campbell, 
designer, 

London 



TRY TONE ON TONE 

This dusty blue is freshened 
by the suit’s modern silhouette, 
plus the fab specs and heels. 

Ni’ma Ford, 
fashion stylist. 

White Plains, NY 



44 1 impro- 
vised with 
earrings in 
plaee oi* 
buttons and 
lapel pins 
and a scarf 
in plaee of 
a pocket 
square.” 

Charlisa Cheatham, 
wardrobe 
coordinator, 
Baltimore 



KeNisha Ruff, 


blogger, 
Madison, Wl 


UPGRADE YOUR 
EVERYDAY BASICS 

The fedora, trench 
and tote shaped 
ike a medicine bag 
wake up the black 
and bring 
the trend to life. 
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0 You could appear on this page! E-mail us images of you werkin’ it 
in your sharpest looks at STREETSTYLE@ESSENCE.COM. 


CLOCKWISE FROM TOP LEFT: MICHAEL MARRS; DAVID HARRIS, JR.; 
STYLEDBYKAIYE.COM; LOUGE DELCY OF DAPPER LOU; COURTESY OF SUBJECT. 
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“trust me, this stylish bunch 

flower 


spring 

2015 

limited 

edition 


perennial chic 

picked perfect 

blossom dandy 

8 

garden variety 

petal pushers 

explore more 

@ essie.com 


*1 


will please any 

ista!” 
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new 

flowerista 


America's nail 
salon expert. 
Since 1981. 



THAN BEFORE YOU RELAXED 


SALLY 


Relating will never be the same again 
when you can relax, restore. wiew? 

DuoCaio 1 Technology with E-xlra Virgin Coconut Oil 
maxes thi*, modem wonder cobble Miracle Renewal's restorat ive 
post m axer treatment trip instantly rebuilds and strengthens 
weakened hair bonds altered during straightening ,’k 

HAIfi IS 2X STRONGER WITH 3X HOI B SHINE AND 4* LESS QAHA6T 
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Spring 
It On! 


THIS SEASON, 
GO BARE OR BOLD 
WITH A FRESH- 
FROM-THE-RUNWAY 
MAKEUP LOOK 


BY NYKIA D. SPRADLEY 




Models overwhelmingly 
went nude on the spring/ 
summer 2015 catwalks 
(not in the way you think). 
Although the season’s sta- 
ple— a clean, natural com- 
plexion-dominated, there 
were a few surprises. At 
Givenchy, raw met rocker 
when bare skin was paired 
with bleached brows and a 
wide, warrior cat eye. “He 
wanted the girls to look 
angry,” makeup genius and 
lead artist for the show 
Pat McGrath told style.com 
about Riccardo Tisci’s vision. 


BEAUTY- 
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BEAUTY : BACKSTAGE PASS 



r 

EYE CANDY 

Who needs regular eyeliner when you have 
leather and lipstick? Fendi and Peter Som 
made use of blue leather strips and neon 
orange lipstick, respectively, to accent the 
upper and lower lash lines. We also spotted 


soft smoky eyes at Chanel and Marissa Webb. 




GRAPHIC 


u This was a 
nod to the 
sixties: a girl 
with fresh 
summer skin 
and hold 
eye eotoi m 

-YADIM, 
MAYBELLINE 
NEW YORK 
GLOBAL MAKEUP 
ARTIST 





Chanel 

Quadra 
Eyeshadow 
in Smoky 
Eyes ($59, 
chanel.com) 


Maybelline 
New York 

Baby Lips 
Repairing 
Lip Balm ($5 
drugstores) 






Maybelline New York Eye 

Studio Color Molten Duo 
Eye Shadow in Midnight 
Morph ($8, drugstores) t> 
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MODELS, CLOCKWISE FROM TOP RIGHT: PASCAL LESEGRETA IN/GETTY IMAGES: 
FRAZER HARRISON/GETTY IMAGES FOR MARISSA WEBB: VICTOR VIRGILE/ 
GAMMA-RAPHO VIA GETTY IMAGES: PETER MICHAEL DILLS/GETTY IMAGES. 



TACO R I 


A K CL H A F T i D IN 
C A LI F O H N I A 


TACORI.COM 





Nars Satin Lip 
Pencil in Het 
Loo ($26, nars 
V:osmetics.com) 


Laura Mercier 

Creme Cheek 
Colour in Rosebud 
($25, laura 
merfier.com) 


BEAUTY: BACKSTAGE PASS 


Gucci Lustrous 
Glow Foundation 
in 170 ($65, . 

gucci.com) dl 


H® LL3-U 

W’L'nil 


Gucci Opulent 
Volume Mascara 
in Cocoa ($33, 
gucci.com) 


marchesa 


PALETTE 

CLEANSER 

To achieve spring’s biggest 
trend— naked, luminescent 
skin— stick with warm, 
golden tones. At Balmain, 
makeup artist Tom Pecheux 
perfected the look with 
foundation, bronzing powder 
and lip balm for “a gorgeous 
1990’s glow.” 


MAC Cosmetics 

Full Lash Curler ($21, 
maccosmetics.com) 


Revlon 

PhotoReady 
Cream Blush 
in Charmed 
($13, 

drugstores) 


PhotoReady 
Skinlights Face v 
Illuminator in x 
Pink Light ($13, 
Irugstores) 


ROYAL FLUSH 

Rosy cheeks topped with a sheer layer of 
illuminating cream is the perfect combo for 
a healthy, feminine blush. 
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pamell 1 

Rolanc 


litis look is ejfjfovtless 
ami uncomplicated. 

-HANNAN MURRAY, 
LEAD ARTIST FOR NARS COSMETICS 


PUNCHY 
POUT 

Deep wine and cognac lip colors with a 
matte finish are this season’s sultry departure 
from an otherwise clean pout. 


Dolce & 
Gabbana 

Dolce Matte 
Lipstick in 
Desire ($37, 
saksfifth 
avenue.com 
[available in 
April]) 


MODELS, CLOCKWISE FROM TOP LEFT: CATWALKING/GETTY IMAGES; VENTUR EL LI/GETTY IMAGES FOR 
GUCCI; RUNWAY MANHATTAN (2); FRAZER HARRISON/GETTY IMAGES FOR MERCEDES-BENZ FASHION WEEK; 
CATWALKING/GETTY IMAGES. STILLS. CHRISTINE BLACKBURNE. PROP STYLIST, CHANEL KENNEBREW. 


^€4UaJ{J^uSL stays cool under pressure 



Your body changes 500+ times a day. 

Shouldn't your deodorant? Only Secret® Clinical Strength has 
Ada pts&Responds™ technology. It reacts to your sweat and odor 
levels, so you can embrace whatever life throws your way. 


CLINICAL 

STRENGTH 


I 


A/1/ Black is Beautiful is proud to recommend Secret. 


ft ft !! 


& 


Mil HE r H 



Join the celebration and inspire others to do the same. 

J myblackisbeautiful.com 


works with your unique body chemistry 



PROMOTION 



i*1 N>ww TExv mi- Rj.ru r^i 1 rap a 

OUR SIGNATURE 
SHEA BUTTER. 

THE 1/ffiMATE 
NATl/RAL WoNDER. 



5h« Moiflut com 


w «S*S§*5t 

c^t^ 6 ' 


Raw Shea: The most nourishing 
moisturizer on Earth. Hand-harvested 
since 1912. Smooths, softens and 
enriches hair with vitamins. 


tm Sr 


ESSENCE 

OUT ABOUT 

SEEN ON THE SCENE 



PEG ALSTON ART EXHIBIT 

ESSENCE® hosted an evening of culture and conversation at 
The Curator Gallery in New York City for the Three Dimensions 
fine art exhibit by Peg Alston, the country’s foremost private 
art dealer specializing in works by African-American artists. 

ESSENCE® deputy managing editor Dawnie Walton hosted 
the reception and talked with Peg Alston about her vision 
behind the exhibit and the importance of collecting fine art. 

Guests enjoyed wine and light food while experiencing 
the works of the artists Fred Hayes, Karen Powell and 
Todd Williams who were featured in the exhibit. 

To see more photos from the event, follow @essencemag 
on Instagram #PegAlston. 

Top to bottom: Dawnie Walton and Peg Alston; Guests observe the Three Dimensions exhibit 


Photos: Phillip Shung 







A Better Way to Beautiful since ipi 2 


STRENGTHEN, GROW, RESTORE. 

mmi therapy fop, au. 


The Jamaican Black Castor Oil Collection 
Perfect for dry or damaged, treated or natural, straight 
or curly, extended or braided, chemically-processed or 
color-treated hair. Everybody gets love. 


Made with traditional, restoring Jamaican Black Castor Oil 
hydrating Shea Butter and clarifying Apple Cider Vinegar. 
Remedies loved and trusted by generations of women. 


VtffNGTHr., 
GfcOW 4 iUSPCRf 
T*E4tM£Mt 


mm 


ecHuH 


JAMAICAN B,. - ZK CASTOR Cil 

STRENGTHEN, 
GROW & RESTORE 

SHAMPOO 




SheaMoisture.com 


ChC4U< AUf WOHUSitO 



BEAUTY: SPECIAL 



DAYS 


OF BLACK 



OUR SPRING MANI MUSTS 
INCLUDE TRENDY RUNWAY 
WINNERS, LUST-WORTHY 
COLORS AND FUN DESIGNS 
FROM NAIL PRO MISS POP! 

BY ANDREA JORDAN 



Shimmer into 
spring in a 
colorful way. 




A swirl of 
green at 
Opening 
Ceremony, 
spring 2015 


1. Zoya Daisy, Leslie and Rayne ($9 each, zoya.com). 2. Kiss Nail Artist Paint in Gaia ($7, Walgreens) and Impress Press-on Manicure in So, So Stellar ($7, Walgreens). 
3. Butter London Full Steam Ahead and Diamond Geezer ($15 each, butterlondon.com). 4. Zoya Penny ($9, zoya.com) and OPI Is Mai Thai Crooked? ($10, ulta.com). 
5. Sally Hansen Polish Strips in Stripe Out ($10, Walgreens). 6. Chanel Paradisio ($27, chanel.com). 7. Chanel Desirio ($27, chanel.com). 8. CND Vinylux Cream Puff ($11, 
cnd.com). 9. Londontown Manchester Nights, Cheshire Plains and Avon Gorge ($16 each, londontownusa.com). 10. Dior Lady ($28, dior.com). 11. Get the look with 
Morgan Taylor Ella of a Girl ($9, morgantaylorlacquer.com). 12. MAC Erogenous and Only in Florida ($12 each, maccosmetics.com). 13. CND Vinylux in Wild Moss 
($11, cnd.com). 14. Essie Geranium ($9, essie.com). 15. Deborah Lippmann Misty Morning ($18, deborahlippmann.com) and Formula X Deep End ($13, sephora.com). 


3=1 ESSENCE.COM MARCH 2015 


LUZENA ADAMS/COURTESY OF KISS AND BROADWAY NAILS. 3. IMAXTREE. 4, 6, 10 AND 15, MICHAEL ROWE. MANICURE, MISS POP FOR CHANEL. 8. CINDY ORD/GETTY 
IMAGES FOR MERCEDES-BENZ FASHION WEEK. 11. MILES WILLIS/GETTY IMAGES. 12. RAZER HARRISON/GETTY IMAGES FOR MERCEDES-BENZ FASHION WEEK. 
13. JENNIFER GRAYLOCK/GETTY IMAGES FOR CND. 14. VIVIEN KILLILEA/GETTY IMAGES FOR MERCEDES-BENZ FASHION WEEK. STILLS, MANFRED KOH. 












KAy*^©2014 Mary Kay Inc. 



Mary Kay® 

Mineral Eye Color 

Shades shown: Driftwood, 
Spun Silk and Azure 


positive ou 


discover what you L£?VE 


SKIN CARE I COLOR | FRAGRANCE | BODY CARE 

Discover what you love with a company that believes in empowering women to be themselves. 
Connect with us and your own Independent Beauty Consultant at marykay.com. 
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This 

beautiful 
sunshine 
yellow is 
one of 
our faves. 




Visible nail beds are 
everywhere this 
season. Show them 
off beautifully. 



28 

Add this 

milky pink 

to your 
collection. 

It’s 

gorgeous 
on brown 
skin tones. 


Orange you 
glad these " 

colors are 
so pretty? 





23 

Let’s celebrate 
with confetti in 
polish form. 


Grayish whites 
are of-the- 
moment tints. 


You 

can’t go 
wrong 
with a 
classic 
nude. 


Chartreuse is 
making a 
comeback. Doll it 
up with art or 
wear it alone. 


16. Londontown Beau of the City ($16, londontownusa.com). 17. Right hand: Cuccio Colour Verona Lace ($9, hbbeautybar.com) and Sally Hansen Patent Gloss in Vinyl ($10, 
Walmart). Left hand: Wet N Wild Grasping at Strawberries ($1, Walgreens). 18. CND Vinylux Black Pool ($11, cnd.com). 19. Dolce & Gabbana Sole ($26, Saks Fifth Avenue). 
20. L’Oreal Paris Gold Dust ($7, Target). 21. Jessica Cosmetics Rumor Mill ($8, jessicacosmetics.com) and Nicole by OPI Get A Mauve On! ($7, Ulta). 22. OPI That's Hula-rious! 
($10, ulta.com). 23. Morgan Taylor Water Baby and Nautically Inclined ($9 each, morgantaylorlacquer.com). 24. Impress Press-on Manicure in Vexed + Vicious ($8, CVS). 
25. Dior Blossoming Top Coat ($28, dior.com). 26. Essie Fiji and Turquoise & Caicos ($9 each, essie.com). 27. Jinsoon Kookie White ($18, sephora.com). 28. Givenchy Rose 
Evocation ($22, sephora.com). 29. Pixi by Petra Coral Cantaloupe ($8, target.com) and SinfulColors Ring in the Belini ($2, Rite Aid). 30. RGB Cameo ($18, rgbcosmetics.com). 
31. Orly Key Lime Twist ($9, orlybeauty.com), Jinsoon Tila ($18, jinsoon.com), China Glaze Sun’s Up, Top Down ($7, Sally Beauty) and Wet N Wild in Casting Call ($1, Walgreens). 
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16, 17, 20, 21, 22 AND 31, MICHAEL ROWE. MANICURE, MISS POP FOR CHANEL. 18. JENNIFER GRAYLOCK/GETTY IMAGES FOR CND. 23. 
CHELSEA LAUREN/GETTY IMAGES FOR MERCEDES-BENZ FASHION WEEK. 24. NOMI ELLENSON/GETTY IMAGES FOR MERCEDES- 
BENZ FASHION WEEK. 26. COURTESY OF ESSIE. 27. ANNA WEBBER/GETTY IMAGES FOR JINSOON. STILLS. MANFRED KOH. 





DON'T JUST CELEBRATE 
HISTORY , i CREATE IT. 


We all have the potential to create the future we wish to see, but we don't 
always know where to start. Verizon can help by providing the devices and 
network needed as you pursue your passions. 

Visit PotentialOfUs.com and let America's largest and most reliable 4G LTE 
network inspire your journey toward creating history. 

# PotentialOfUs 


See verizonwireless.com/bestnetworkfor details. ©2015 Verizon Wireless. 



BEAUTY: SPOTLIGHT 


ill \» n 

BEAUTY 

ONE OF OUR FAVE DESIGNERS 
DISHES ON THE GLAM BEHIND 
HER SPRING 2015 COLLECTION 

BY PAMELA EDWARDS CHRISTIANI 

ESSENCE: How does beauty work its way 
into your designs each season? 

TRACY REESE: When I first start to sketch, 
well, I can’t really get started until I figure out 
what the hair is. This has been an issue for 
me for years, since school [Parsons The New 
School for Design], The hair and the shoes 
are a big part of the total look. Once the fab- 
ric is fleshed out and I know what I’m doing 
with prints, then I can start thinking about 
makeup and nails. 

ESSENCE: And for spring 2015? 

T.R.: I wanted the hair to look like a dancer’s 
hair— not perfect but relaxed. I wanted a strong 
brow, relatively nude lips, a sheer look to the 
nails with a sense of movement. I was really into 
the sheers and the tang of the orange. It was a 
very strong accent color for the collection. 

ESSENCE: You’ve worked with Sally 
Hansen for 18 seasons, 18 collections. 

How did that come about? 

T.R.: When Sally Hansen first approached me 
about teaming up, I thought it was an interest- 
ing idea. Nails were not a statement then the 
way they are now. This was a brand-new idea 
and I think it was really smart of them because 
nails complete the look. Now they’re like jew- 
elry. I work with Sally six weeks before the show 
and they customize colors and textures just for 
us. We come up with a game plan for the show 
nail. [Thanks to the Sally Hansen polish], every 
person can get something from the runway— 
usually faster than they can get the clothes. 

ESSENCE: And what about your first 
fragrance venture, with Anthropologie? 

T.R.: We did candles with them before, which 
we loved. They’re one of my favorite retail part- 
ners and they’re very respectful of the process. 
They brought a really great team to the table to 
help us develop this floral fragrance. 



1. NYX 
Cosmetics 

The Curve 
Liquid Eyeliner 
($15, nyxcos 
metics.com) 

2. NYX 
Cosmetics 

Powder Blush 
in Ethereal 
($5, Target) 

3. NYX 
Cosmetics 

Simply Nude 
Lip Cream in 
Peaches and 
French Kiss 
($7 each, nyxcos 
metics.com) 

4. Tracy Reese 

Eau de Parfum 
($68, anthro 
pologie.com) 

5. Scunci 

Runway 

Collection Head- 
bands ($6 for 
pack of 3, scunci 
.com for stores) 

6. Tracy Reese 
for Sally Hansen 

Complete Salon 
Manicure in 
Dessert Poppy, 
Tupelo Honey 
and Sheer Force 
($8 each, Target) 


* 


TRACY REESE 
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REESE, COURTESY OF SUBJECT. RUNWAY, EDWARD JAMES/WIRE I MAGE. BACKSTAGE MODEL. COURTESY 





MAKE 

FIT HAPPEN! 

BEYOND MATCHING SKIN TONE. 

FIT MY SKIN. 



• Pores and shine disappear 
with blurring micro-powders. 

• You look perfectly poreless. Totally natural. 


16 shades. 


#MAKE ITHAPPEN 

Maybelline.com/FitMe 


LINE 



line NEW YORK 





SCALY SKIN 
HEALED 
IN 5 DAYS 


New Vaseline® Intensive Care TH 


with pyre cocoa hotter 
moisturizes very dry skin from 
the First application and heals it 
in just five days! Clinically proven. 


THE HEALING 
POWER OF 



N&selina 





BEAUTY : ON A BUDGET 


1. Take your vitamins in the shower. 
This power combo softens brittle 
locks while nourishing, restructuring 
and revitalizing them. OGX 
Moisture + Vitamin Bs Conditioner 
and Shampoo ($7.99 each, CVS) 


2 . Match your pout to your 
personality. Twenty shades 
deliver a creamy finish without 
the stickiness. Revlon Ultra HD 
Lipstick ($8.99 each, Walgreens) 


3 . Keep skin silky and bright with a 
nutrient-rich cleanser that won’t 
dry you out. Neutrogena Healthy 
Skin Boosters Facial Cleanser 
($8.49, Walmart) 


4 . Add a vibrant dash of 
color with easy-to-use 
velvety chubbies. L’Oreal Paris 

Infallible Eye Shadow Crayon 
($7.99 each, Target) 


5 . Turn his morning shave into 
a soothing ritual with this chamomile- 
and-seaweed-filled treat. Nivea 
Men Sensitive Cooling Shaving Gel 
($3.49, Walmart) 


6 . You’ll love this makeup- 
removing must-have packaged 
with a designer touch. Pond’s + 

Jonathan Adler Original Fresh Wet 
Cleansing Towelettes and Vanity 
Case in Green ($7.49, Target) 


7 . Hands down the most 
adorable makeup case ever! 

Sonia Kashuk Makeup Organizer 
in Face ($9.99, Target) 


8 . Its argan oil formula is sure 
to keep lashes conditioned 
and full of va-va-voom volume. 

Rimmel London Wonder’ 

Lash Mascara With Argan Oil in 
Waterproof ($8.49, Walgreens) 


9 . Pure, natural and light, 
these affordable oils are a game 
changer. Oil Essentials Hair, 
Face and Body Oil ($9.99* each 
riteaid.com) 


10 . Your tween will adore a lip 
balm that fits perfectly in the 
pocket and tastes yummy too. 

Mwah Slider-Tub Lip Balm in 
Sweet Tart ($3.99, Target) 
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10 UNDER $10 


WELCOME SPRING WITH BRIGHT LIPS, SILKY HAIR AND 
YOUR BEST SKIN YET! THESE NEWBIES ARE WORTH 
GETTING EXCITED ABOUT by andrea Jordan 



© 2015 Revlon 



REVLON 
NAIL ENAMEL 

NEW shades of desire. 

Chip Defiant™ formula. 
Flawless application. 

72 on-trend colors to love. 


HANDS. BOLD COLOR. 
JS ME ON EVERY TIME.” 

JAMAHL THOMPSON, ATHLETE 


(L to R) NEW Wild, Tempting, Sultry, Provocative. 


FEATURED NAIL SHADE: PROVOCATIVE. 
Find out more at youtube.com/Revlon. 
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NEW 


MONOI 




Tahitian Coconut 


Vi 


Diicover OfiS MONO! OIL cm authentic 
blend d Tahiti an Coconut and pae Gardenia Dili 


An imbietAabte fate d natoie that hdbs to stop brecfcQQb 
with itfeogthening and reitofotrve Omega 3 & 6 


Experience sftongec longer ho? from rooii ro end*! 
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JON KOPALOFF/FILMMAGIC 



We can count on Rihanna for the 
unpredictable— and her hair is no 
exception. Always on the hunt 
for fresh styles, “she has a whole 
file on her phone of hair, makeup 
and things that inspire her,” says 
Yusef Williams, who has created 
some of her notable looks. Wil- 
liams is the man behind this sleek 
gray-infused pony that she wore 
to her Diamond Ball last Decem- 
ber. With the exception of going 
completely bald, says Williams, 
RiRi is pretty much game for 
anything. And so we wait with 
bated breath to see what coif she 
‘ comes up with next. Flip the page 
"i for what’s trending right now on 
our Hollywood hair feed. 


TRESS-SETTER 


r V 


HAIR 


GET INSPIRED BY 
HOLLYWOOD’S MOST 
COVETED CUTS, 
COLOR AND CURLS 


BY NYKIA D. SPRADLEY 




li 
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Michelle 


HAIR : STAR STRANDS 


COOL 

CROPS 

& A HINT OF COLOR 


Ditching long hair doesn’t mean losing 
your sexy. A long bob, or lob, is a 
perfect compromise. Case in point: 
Gabrielle Union, who has sported 
flowing strands for years. “She really 
wanted something new. This cut is 
young and fresh for her,” says hairstylist 
Larry Sims, who created a graduated 
razor cut on Gabrielle and then added 
caramel highlights. Keep it piecey at 
the ends to give it movement and it 
won’t look like a helmet. Add some 
warm streaks for dimension. > 


Angela 

Bassett 


Gabrielle really 
wanted something 
new. This cm is young , 
fresh and sexy. 

-LARRY SIMS 


Gabrielle Union 




44 

Subtle highlights 
add texture 
and brighten 
thefaee” 

-DANIEL VILLANO, 
MICHELLE OBAMA’S 
COLORIST 
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CLOCKWISE FROM TOP LEFT: JASON MERRITT/GETTY IMAGES; ANGELA WEISS/GETTY IMAGES; GILBERT CARRASQU I LLO/ 
FILMMAGIC; PAUL MORIGI/GETTY IMAGES FOR BPW FOUNDATION; ALLEN BEREZOVSKY/WI REIMAGE; VENTURELLI/WIREIMAGE. 







Toyota Corolla 

#LetsElevate toyota.com/corolla 

Original artwork created by Rahmaan Statik. 

To find out more, visit www.facebook.com/ToyotaShowcase. 



TOYOTA 


Let’s 

Go 

Places 


Options shown. ©2014 Toyota Motor Sales, U.S.A., Inc. 



HAIR : STAR STRANDS 


THE BRAIDED 
BUNCH 



The natural movement is still going strong and shows no signs of 
slowing down. “What’s great about naturals is that you can coil 
it, twist it, braid it or even add extensions for length and volume,” 
says celebrity hairstylist Ted Gibson, who has worked with 
naturalistas like Lupita Nyong’o. “I love showing the versatility 
of natural hair with Lupita,” says Gibson. He shaped the star’s fro 
into a crown for this year’s Golden Globe Awards. 

I love showing the versatility of 
natural hair with Lupita. -ted gibson 


Talk about a throwback. Everything 
old is new again, and we’re loving the 
resurgence of chunky box braids a la 
Janet Jackson in Poetic Justice. We 
spotted a side-swept version on Tia 
Mowry, and Zoe Kravitz rocked hers 
with a partial top knot. Eclectic 
songstress FKA twigs rocked a redux 
of 1970’s bang braids (beads and all!). 
No matter what your style, pretty 
plaits are an easy way to transition if 
you’re not ready for the Big Chop or if 
you just want a cool protective style. t> 


SUPER NATURALS 


NATURALS, CLOCKWISE FROM TOP LEFT: SCOTT BARBOUR/GETTY IMAGES: 
STEVE GR AN ITZ/WI REI MAGE; GEORGE PIMENTEL/ WIREIMAGE: JOHN 
LAMPARSKI'/GETTY IMAGES. BRAIDS, FROM TOP: JOHN PHILLIPS/GETTY 
IMAGES: DON ARNOLD/WI REI MAGE: RAY TAMARRA/GETT Y IMAGES. 


ADVERTISEMENT 


ESSENCE 

Wherever you go, 

ESSENCE goes withyou. 



Visit essence.com/digitalaccess to 
begin enjoying your FREE digital issue today! 

Available on iPad®, iPhone®, Kindle Fire™, NOOK™, Google Play™, Next Issue® and on the 
Windows 8 operating system through the Next Issue® and NOOK™ apps. 


iPad and iPhone are trademarks of Apple Inc., registered in the U.S. and other countries. Kindle and Kindle Fire are trademarks of Amazon.com, Inc. or its affiliates. 
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DNGER 

ERVES 

STYLE 


Pantene Pro-V shampoo and 
new antioxidant conditioner 
together make hair stronger.* 
Finish with our stylers to give 
it an even more powerful look. 



HAIRSFRA 



PANTENE 

*strength against damage; Pantene shampoo 
+ conditioner system vs. the shampoo alone. 

©2015 P&G 


HAIR : OUR HAIR 



STRAIGHT SHOOTER 


What’s the key to perfecting a blow-out? The right products and tools. Begin 
the smoothing process with hydrating shampoos and silkening conditioners. 
Spritz a heat protectant before you blow-dry. To prevent damage and maintain 
texture, keep the heat on your flat iron low. “You don’t want to overstress your 
hair, so set your iron between 250 and 270 degrees,” says hairstylist Neal 
Farinah, who straightened Beyonce’s mane below. Low heat is also ideal for 
colored strands, which are more fragile than virgin tresses. □ 


To avoid 
overstressing 
your hair , 
set the flat 
iron between 
250 and 270 


Clockwise from top: 
Beyonce, Jordin Sparks, 
Jada Pinkett Smith and 
Chanel Iman 


degrees” 


-NEAL FARINAH 
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Use new Pantene Conditioner 

for hair that’s 2x stronger 
than shampooing alone. 
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ADVERTISEMENT 


DO YOU FEEL FLIRTY? 

It’s the season of new beginnings. The alluring mix of fresh peony and pink roses, mixed with 
irresistible cherry inspires you to ignite your flirty, feminine side. 


HERE ARE 5TIPS TO HELP YOU FLIRT THIS SPRING! 





LIGHTTHE FIRE 

Being yourself is the perfect way to meet 
and keep someone who will genuinely 
be interested in you. Light a Glade 
Blooming Peony and Cherry™ candle to 
set the vibe for a romantic evening. 


INTRODUCE YOURSELF 

A simple “hello” goes far and is a fool 
proof way to let someone else know that 
you’re open to having conversation. 


3 

COMPLIMENT 

Offer an honest compliment. You 
would be surprised how much you 
can lift someone’s mood and lead 
to other topics of discussion. 


MAKE A STATEMENT 

To stand out from the crowd, 
be bold with bright pink lips. 


Get your FLIRTY SIDE fluttering. 
Try the new BLOOMING PEONY 
AND CHERRY™ scent this spring! 

VISIT GLADE.COM FOR MORE. 


MAKE EYE CONTACT 
AND SMILE 

Let someone know that 
you’re interested with warm 
eyes and pearly whites. 
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Scratch, Breathe 
and #FeelGlade 


No other scents feel like Glade! 

Our new Blooming Peony & Cherry™ fragrance 
makes every breath feel pink and fluttery. 

Feel Flirty, Feel Glade® 
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Saving People 
Money Since 1936 


|... th at’s before there 
| were nylons. 

GEICO has been serving up great car insurance and 
fantastic customer service for more than 75 years. Get a 
quote and see how much you could save today. 

geico.com 1 1-800-947-AUTO | local office 


Some discounts, coverages, payment plans and features are not available in all states or all GEICO companies. GEICO is a registered service mark of Government 
Employees Insurance Company, Washington, D.C. 20076; a Berkshire Hathaway Inc. subsidiary. © 2015 GEICO 
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HEY, 

HANDSOME 

THIS FORMER BASEBALL 
STAR HITS A HOME RUN 
ON BEING MARY JANE 

BY AYANA BYRD 
PHOTOGRAPHY BY KWAKU ALSTON 

Stephen Bishop, 43 
Where you’ve seen him: If you’re a 
baseball fan, you might have known 
Bishop during his three years as a player 
for the Atlanta Braves and Baltimore 
Orioles. If you like sports-themed 
movies, maybe you saw him with 
Brad Pitt in Moneyball— Bishop and his 
sexy smile starred as David Justice. 

Right now: Bishop returns to BET’s Being 
Mary Jane. He plays the title character’s 
on-again, off-again, his-stolen-sperm- 
was-in-the-freezer ex, David Paulk. 
“A lot of people are upset with how 
David treats Mary Jane a certain way. 
For those fans I just want to say I’m with 
you!” he admits. “I think David and 
Mary Jane should be together, but who 
knows what the future holds.” 

Status: Taken (but not married!) 
On being a sex symbol: “Irs flattering 
to be referred to as eye candy, but I’ve 
learned that versatility and hard work are 
key to being successful,” he says. 
“I don’t waste too much time worrying 
about my looks, but I am aware that 
in this industry looks do play a part.” 


SCENE 



SCENE : ENTERTAINMENT 


THE HOT SEAT 


ESSENCE: Empire touches on several hot- 
button topics— homophobia, the prison 
system and shadiness in the music industry. 

I don’t see anybody else touching on 
it on prime-time network TV. We just assume 
everybody has cable. Someone tweeted thanking 
me, Fox and creators Lee Daniels and Danny 
Strong for bringing TV like this to prime time, 
because otherwise they couldn’t afford it. 


ESSENCE: The episodes have started out with 
a bang. What else can we expect? 

A lot of jaw-dropping drama. You’re 
gonna be like, “What? Who?” It’s an emotional 
roller coaster. Just put on your seat belts. 

— Brett Johnson 


' if 


WHY EMPIRE’S TARAJI 
P. HENSON IS OUR 
NEW TV OBSESSION 


ESSENCE: We love Cookie! What do 
you love about her? 

She’s a mother and 

a warrior. She is raw, honest, powerful, 
uncompromising. She’s my shero. 


UNDISCOVERED 

HISTORY 

THE BOOK OF NEGROES, A 2007 ESSENCE 
BOOK CLUB PICK, MAKES AN EPIC 
TRANSITION TO THE SMALL SCREEN 

T he history of the real-life Book of Negroes is a 

narrative that somehow slipped through the cracks 
of American education. Luckily for us, the story is 
finally being brought to life, thanks to a new miniseries 
airing on BET February 16-18. 

The Book of Negroes, a six-episode epic based on the 

novel by Lawrence Hill, 
follows freed slave and 
feminist Aminata Diallo 
(played masterfully by 
Aunjanue Ellis) and her 
cherished husband, 
Chekura Tiano (Lyriq 
Bent), as they battle 
their circumstances to 
nourish their love. Also 
starring Lou Gossett, Jr., 
and Cuba Gooding, Jr., 


it illuminates differ- 
ent aspects of 
slavery than we’re 
used to seeing. 

“I believe a story 
like this has been 
told from the 
perspective of 
brutality, but it has 
never been told 
from the perspec- 
tive of love,” Ellis says. “It’s never been told from the 
perspective of a woman. And I think having each of those 
unique intentions sets it apart.” 

Both the miniseries and the book are based on a 
document of the same name, which recorded the nearly 
3,000 former slaves who fled to Nova Scotia, Canada, in 
1783 after being granted their freedom in exchange for 
supporting the British troops during the Revolutionary 
War. After they were greeted with broken promises in 
Canada, a mass exodus ensued, and the former slaves 
returned to Africa, colonizing Freetown in Sierra Leone. 

Says author Hill, “I hope the miniseries gives us 
occasion to reflect on the magical resilience of African- 
American people, and how we’ve survived emotionally 
and gone on to create beauty all around us over our 
400-year presence on this continent.” —Taylor Lewis 

TABLET EXTRAS Read our review of Lawrence Hill’s 
novel, originally titled Someone Knows My Name. 
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WITH 38 MPG HIGHWAY 1 , YOU’LL GET THERE FLYING. 


With breathtaking design and advanced technology, which includes zero gravity front 
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SCENE : PAT R IK’S PICKS 



Required Reading 

THIS MONTH, GO BEHIND THE SCENES AT THE WHITE HOUSE, 
GET AN INSIDE VIEW OF THE FAMOUS FALLOUT BETWEEN TWO 
HARLEM RENAISSANCE LEGENDS AND MORE IN A ROUNDUP OF 
SPRING LITERARY DELIGHTS by patrik henry bass 


DARK MATTER 

Hard to believe that it’s been 
almost two decades since Paul 
Beatty released The White Boy 
Shuffle (Picador), his hilarious first 
novel. Fans of that work and recent 
titles such as Slumberland 
(Bloomsbury) will have much to 
debate after reading The Sellout 
(FSG, $26), the author’s latest. The plot is out- 
there: A Black farmer with the surname Me 
teams with Hominy, a former Little Rascals 
child star, as they take on gentrification and 
enslavement, giving Beatty fertile soil to com 
ment on race, identity, stereotypes and what 
home really means. 


SECRETS & LIES 

j Joyce Carol Oates revisits the 1987 
Tawana Brawley case in her spellbinding 
new book, The Sacrifice (Ecco, $26.99). 
Although her account has nearly identical 
circumstances as the real case, the novelist is 
less interested in whether 14-year-old Sybilla 
lied. Oates goes further by posing difficult 
questions: If someone has not told the truth 
about a racist incident, does that mean that 
there was no racism at all? In bringing up 
issues of race, if we aren’t squeaky-clean are 
our claims that much easier to dismiss? 



POETRY MAN 
Selected Letters of 
Langston Hughes 

(Knopf, $35) arrives 
with a steep price that’s 
worth every nickel. 
Hughes biographer 
Arnold Rampersad 
collaborates with editors 
David Roessel and Christa 
Fratantoro for a comprehensive 
collection of the iconic story- 
teller’s correspondence. In an 
age where OMG and LOL pass 
for language, sifting through 
Hughes’s artful and revealing 
words will inspire you and 
provide you with a deeper 
appreciation for the power of 
language. We also gain more 
insight into the immensely 
gifted, painfully sensitive 
and politically astute artist. 
Hughes’s letters shed light on 
his fractured creative partner- 
ship with a defiant Zora Neale 
Hurston and his complicated 
relationships with his controver- 
sial White patron Charlotte 
Osgood Mason and a young 
Alice Walker. 



3 GRACE UNDER PRESSURE 

Issa Rae makes a winning 
debut with The Misadventures of 
Awkward Black Girl (37 Ink, $26), 
her collection of essays. Fans of 
Rae’s highly addictive Web series, 
which shares the book’s title, will 
recognize her razor-sharp 
observations on the 
mundane and the 
momentous delivered 
in her delightfully 
deadpan voice. The 
real discovery here 
is that Rae has a 
natural flair for 
narrative, showing 
promise as an 
essayist with her 
unique perspec- 
tive on a wide 
range of issues 
from wacky 
relationships to 
hip-hop to popular 
culture and the joys 
and challenges of 
being an entrepre- 
neur. Rae seriously 
solidifies herself as a 
writer to watch. 


POWER MOVES 

Talk about a dream job! In Power 
_ Forward: My Presidential Education 

would soon work 18-hour days and gain a 
lifetime of experience before his thirtieth birthday. The former 
captain of the Duke Blue Devils loves to use basketball metaphors, 
and why not? In detailing his keys to success, he scores. 
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SCENE : BOOKS 




COMFORT 
FOOD 2.0 


Nothing can warm us up like a plate 
of salmon croquettes. Two new 
cookbooks offer more than 200 
recipes that will hit the spot without 
blowing up your scale 


1 FASHIONABLE FOODIE 

Fresh on the high heels of her runaway best seller, 
A Lighter Way to Bake (Ecco), Cooking Channel host 
Lorraine Pascale returns with a new book guaran- 
teed to please even the fussiest eaters. Everyday 
Easy (Ecco, $29.99) presents dishes— from Baked 
Jerk Chicken to Thai Red Beef 
Curry— that you can make 
with half the fuss and all the 
flavor. Pascale lets you in on 
tricks of the food trade, and 
for those having a kitchen 
crisis the always-on-the-go 
entrepreneur even offers her 
Twitter handle. The real feat 
will be in catching her. 





2 A FAMILY AFFAIR 

Readers of The Wind 
Done Gone (Mariner) and 
Ada’s Rules (Bloomsbury) 
know that author Alice 
Randall can write. Who knew 
that she could throw down 
in the kitchen? The novelist 
combines her literary and 
culinary skills for Soul Food 
Love: Healthy Recipes Inspired by One Hundred 
Years of Cooking in a Black Family (Clarkson 
Potter, $30). Joined by her daughter, Caroline 
Randall Williams, Alice whips up savory dishes 
remixed with healthy ingredients that your taste 
buds and spirit are certain to appreciate. 
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THE CLEAN YOU NEED, THE SCENTS YOU'LL LOVE FOR LESS: 

*per load vs. the leading detergent 


Discover the 

Clean Scentsations™ Collection. 

The power of ARM & HAMMER™ with 
boosted Baking Soda plus scents inspired 
by nature for brilliantly clean laundry 
with freshness that lasts. 


Sun-Kissed Flowers Twilight Sky 

Yosemite - California Purifying Waters Acadia - Maine 
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ARM & HAMMER™ is proud to 
contribute to the National Park 
Foundation in helping to preserve 
America's National Parks. 


POWERFULLY CLEAN. VIBRANTLY FRESH. 

INSPIRED BY NATURE. 
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THINGS 

WE’RE 

TALKING 

ABOUT 


BY TAYLOR LEWIS 

TECH’S 
A NEWEST 
INNOVATOR 

A fter she made an embar- 
rassing spelling mistake 
in a text message that she 
couldn’t unsend, Maci 
Peterson, 28, had an 
epiphany: To develop an 
app that can recall our 
technological gaffes. 
The idea got the tech 
crowd’s attention and 
won Peterson first place 
in a 2014 South by South- 
west (SXSW) start-up 
competition. Her app, On 
Second Thought, which 
allows users to take back 
SMS and MMS messages 
after they’re sent and before 
they’re delivered, is a hit with 
Android users and launches 
on iPhones this spring. We 
caught up with the budding 
entrepreneur to find out 
what goes into changing the 
technology landscape. 
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ISSUES : TRENDING TOPICS 


ESSENCE: Have you always been interested 
in technology? 

Maci Peterson: I tried to teach myself how to 
code by reading HTML for Dummies. I also got 
involved with D.C.’s tech community— going to 
conferences and meet-ups. Talking to other 
entrepreneurs about our products was extremely 
helpful. But I never thought I would have an app. 
It’s something I fell into. Winning first place in the 
pitch competition at SXSW was the catalyst for 
everything. 

ESSENCE: What goes into developing an app? 
M.P.: It took us about six weeks to build. To be 
honest, I didn’t know what I was doing. Our chief 
creative officer produced the entire visual identity 
for the app. Then we spent our own money and 
capital we raised from friends and family to bring 
on a development firm. The app launched on 
Android on December 23, and we have 2,000 
users to date. About 80 percent of the messages 
recalled with our app have been recovered suc- 
cessfully, which is a really good retention rate. 

ESSENCE: A National Center for Women & 
Information Technology report revealed that 
Black women make up just 3 percent of the tech 
workforce. What are your thoughts on this? 

M.P.: The numbers are small now, but I think 
there’s going to be a significant change. Not only 
are Black women looking to create a greater pres- 
ence in the industry but venture funds have also 
launched initiatives to invest in more women- 
owned, minority-owned businesses. 

ESSENCE: Have you ever felt underestimated 
because you’re a Black woman? 

M.P.: When I pitched at SXSW, there were about 
21 competitors, all at various stages in their prod- 
uct development. At the time, On Second Thought 
was just an idea. I was one of two women in the 
competition. Before I pitched, people weren’t 
engaging me. I’d say, “Hi,” and they’d be like, 
“Hey,” and keep moving. But then once I won, all 
of a sudden they were paying attention to me. The 
guys were like, “What? Her?” 

ESSENCE: How can our youth get more 
involved in STEM fields? 

M.P.: I tell high school students I meet that they 
need to learn how to code. In the world we’re 
becoming, every position will require some level 
of technical knowledge. A lot of incubators 
(work spaces where tech entrepreneurs can con- 
vene) have programs for high school kids or kids 
who live in the area. There are also programs like 
Girls Who Code and Code 2040. Khan Academy 
is great, and so is Skillshare. Every young woman 
should try to maximize as many of those oppor- 
tunities as possible, even if it’s just for exposure. 
You don’t have to become a coding expert. Just 
have a general sense of how to build something 
technological— it will take you a long way. 



BLACK EXCELLENCE 
Five Black American college 
students were awarded Rhodes 
Scholarships— the highest col- 
legiate academic honor. Rachel 
Harmon, Sarah Yerima, Robert 
Fisher, Ridwan Hassen and Tayo 
Sanders II were chosen from a 
pool of more than 800 applicants 
around the country for just 32 
available spots. They’ll each attend 
the University of Oxford in the fall. 

iTseBSW.' 



3 FORWARD, MARCH 

This month marks the fiftieth 
anniversary of the 1965 voting 
rights march, in which activists 
walked more than 50 miles from 
Selma to Montgomery, Alabama. 
To commemorate the event, both 
cities are cohosting a Dream March 
on March 23, in which participants 
will retrace the steps of the original 
protestors. 


IA( 


an 

u Columnists at that time were 
talking about how we had gotten 
past racism because Dr. Martin 
Luther King, Jr„ had gotten the 
Nobel Prize. This postracial thing 
is not new— the idea that one 
achievement just kind of cleans 
the slate for everything else, 

—Selma director Ava DuVernay, 
on The Daily Show. 


^DIVERSITY IN TECH 

•^Industry giant Intel has made 
a lofty promise: to increase its 
diversity by 2020 by devoting 
$300 million to bringing in and 
retaining female and minority 
employees. Here’s to closing the gap! 




A DESIRED EFFECT 
In December, arrest rates in 
New York City plummeted when 
police officers staged a “work 
slowdown” in response to Mayor 
Bill de Blasio’s support of anti- 
police brutality protestors. The 
slowdown ironically delivered 
what activists have wanted for 
decades— a reduction in the 
overpolicing of average citizens. 

7 CHANGING THE 
CONVERSATION 

Preliminary results from 
a University of California, Los 
Angeles, study found that when 
women who have had abortions 
spoke with antiabortionists for 
just 20 minutes, 11 percent of 
the pro-lifers shifted their views 
to a more progressive stance. 


it How fitting 
for the nation’s 
capital to have 
three women 
in charge, 
women who 
have gotten 
things done 
in this city for years.** 

—Muriel Bowser, mayor of 
Washington, D.C., on herself and 
Chief of Police Cathy Lanier and 
Schools Chancellor Kaya Henderson. 

9 UNBROKEN 

Shaneka Thompson, 
ex-girlfriend of Ismaaiyl 
Brinsley, the deranged man who 
killed two NYPD officers before 
committing suicide in December, 
was released from a Maryland 
hospital one week after she was 
shot by Brinsley. The lone survivor 
of his violent rampage, Thompson, 
an Air Force reservist, was largely 
absent from media coverage. 


10 WORK IMBALANCE 

When women speak up frequently 
at work meetings, they are viewed 
by their peers as less competent 
than their male counterparts who 

do the same, according to a Yale 
study. The findings support many 
women’s fears that voicing their 
opinions in a professional setting 
often comes with backlash. 
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7 out of 10 
women saw 
results in just 
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ISSUES : CIVIL RIGHTS WATCH 
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Synead Nichols 
(left) and Umaara 
Elliott are in the 
new class of young 
Black women 
emerging as leaders 
in today’s civil 
rights movement. 


History Makers 

Fed up with the spate of police violence against unarmed Black men and women, classically 
trained dancers Synead Nichols, 23, and Umaara Elliott, 19, took action. The result: Millions March 
NYC, an organized protest last December in which a reported 30,000 supporters showed up. 
Here the artists talk to ESSENCE about conquering fear and keeping the fight for justice alive 

BY TAYLOR LEWIS | PHOTOGRAPHY BY YACHIN PARHAM 


ESSENCE: How did you two come together to create 
Millions March NYC? 

SYNEAD NICHOLS: I went to Union Square in New York 
City to hear the grand jury’s verdict in the Darren Wilson 
case. When I got home, i kept thinking, What do I do? I 
said, You know what? Facebook. Arab Spring did it, Brazil 
did it, Mexico did it, so why can’t New York do it? I made 
the Facebook event and added Umaara as a host. 
UMAARA ELLIOTT: We had a meeting the next day in 


O 

o 
z 

5 
G) 

Synead’s living room— just like, “All right, let’s reach out to h 
these organizations and ask people for help.” > 

> 

ESSENCE: Why do you think your march had such x 

a huge turnout? < 

ELLIOTT: Social media. We probably wouldn’t have known £ 

that the people in Ferguson had been protesting for more € 

> 

than 140 days if they weren’t constantly live-tweeting and * 
posting about it. That’s the way that we find out about * 
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U Those in Ferguson laid the groundwork. 
Ii* it weren’t for their dedication, I don’t 
think people would feel as motivated.” 

-SYNEAD NICHOLS 


most protests. Since Mike Brown’s death in August, people 
are like, “Meet here, protest here.” 

NICHOLS: You had folks connecting themselves to Millions 
March NYC, offering their help and spreading the word. 
Those in Ferguson laid the groundwork. If it weren’t for their 
dedication, I don’t think people would feel as motivated. 

ESSENCE: What was your main objective for Millions 
March NYC? 

ELLIOTT: We wanted to see more Black people on the front 
lines. I wanted my people to come out, because we were see- 
ing fewer people who looked like us at a lot of the protests. 
If you’re White and you’re chanting, "Whose streets? Our 
streets!” these are your streets. That’s why we’re out here. 
These aren’t our streets. This is a Black liberation movement. 

ESSENCE: What did you learn about working with 
other activists? 

NICHOLS: Low ego, high impact. People don’t realize how 



important it is to have a low ego. You’ve got to be able to 
collaborate, not just for you but also for the greater good. 

ESSENCE: Why is it important for young people to be 
involved in the movement? 

NICHOLS: Because we’re the ones who are going to be 
living through this. 

ELLIOTT: We shouldn’t have to have previous generations 
still trying to fight for us. We’ll fight now. 

NICHOLS: We definitely still want to learn as much as we 
can, but it’s a different time. It’s a different generation. 

ESSENCE: What advice do you have for youth who 
want to become activists and organizers? 

NICHOLS: Don’t feel intimidated. If you believe in it, you 
should do it. I didn’t know if Millions March NYC was going 
to happen, but I believed in it enough to make the Face- 
book event. Faith is real, and it will help you along the way. 
ELLIOTT: We didn’t go to trainings for organizing. We just 
followed our guts. 

ESSENCE: A lot of people will be looking to the both 
of you for guidance now. What’s next? 

ELLIOTT: We’re working with other organizations and try- 
ing to be strategic about merging the arts and activism. 
NICHOLS: We’re very passionate about the liberation of 
Black people. And I think much of art right now is imitating life. 

ESSENCE: How can we keep the momentum going? 

NICHOLS: If you stop, it stops. You’ve got to stop being 
scared. You’ve got to open your mouth and be willing to 
fight. I've lost all fear. After meeting families who have lost 
their children and are still standing up, what do I really 
have to fear? I used to be afraid to jump in because I’d 
think, What if I get arrested? What if die? I’m going to die 
anyway, so I’d rather die for this. □ 


“We wanted to see 
more Blaek 
people on the 
front lines. 

-UMAARA ELLIOTT 
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Honey 

covers 

Work! 


FOUR WOMEN GET 
EXPERT ADVICE ON 
HOW TO MEET-AND 
SURPASS-THEIR 
FINANCIAL GOALS 

BY JIHAN THOMPSON 
ILLUSTRATION BY BO LUNDBERG 


A ccording to a recent 
study, the average 
_2_ _^k_ African-American 
with a credit card is 
carrying nearly $6,000 
in debt, and 42 percent 
of us use plastic to cover 
living expenses. Sure, it 
would be nice if we all 
had fatter paychecks, 
but how can we do 
more with what we have? 
ESSENCE tapped certi- 
fied financial planner 
Lazetta Rainey Braxton, 
founder of Financial 
Fountains and president 
of the Association of 
African-American 
Financial Advisors, to 
rework the budgets of 
four women and help 
them maximize their 
salaries. Read on— you’re 
closer to financial suc- 
cess than you think. 


MONEY <& 

POWER 
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MONEY & POWER : FINANCIAL MAKEOVERS 


“1 Need to Rein in My Spending!” 


NATALIE 
LAWSON, 29 

Oakland 

Occupation: Clinical 
health specialist for 
a tech start-up 

Annual income: 

$105,000 

THE DEAL: “I’m a travel junkie. I'll spend 
money on an experience before I spend 
it on products and clothes. I’ve gone to 
Carnival in Trinidad a few years in a row, 
plus I make several domestic trips for 
holidays, birthdays and weddings. Last 
year I spent roughly $7,000 on travel 
and even used some of my emergency 
savings to cover a trip.” 

ON DINING OUT: “Being new in town, 

I feel like I have to say yes every time 
someone invites me somewhere.” 

ON TRANSPORTATION: “I send my 
mom $400 a month to cover 
my car note and insurance. I spend 
roughly $220 on public transportation, 
Uber rides and Zipcar rentals.” 


ON WARDROBE: “I’m not much of a 
shopper, but lately I’ve spent more than 
usual on clothing to build up a wardrobe 
for my new job.” 

ON DEBT: "My credit card balance is 
$5,000. I would put a $50 dinner on the 
card. Not a big deal, but I’d do it seven 
times and it wouldn’t occur to me that it 
adds up. I owe nearly $100,000 in student 
loans between undergrad and nursing 
school. They’ll be paid off in ten years.” 

CURRENT SAVINGS: An emergency 
fund of $1,200 and $12,000 in a 401(k) 


MONTHLY OUTFLOW 


ITEM 


Rent 

$800 

Groceries 

$150 

Dining out 

$350 

Transportation 

$620 

Wardrobe 

$200 

Student loans 

$909 

Credit card 

$620 

Savings 

$620 

Beauty 

$100 

Utilities* 

$73 


’includes electricity, Netflix, Internet, etc. 


LAZETTA WEIGHS IN: “Natalie’s plan to pay off hercreditcardand build up 
hereme rg ency savings to roughly$ 7, 500bytheendoftheyearisgreat, but 
she hasn’t created a separate savings account for travel. I suggest she cut 
her dining out budget by about half to $150 per month and set aside these 
funds for future trips. At that rate she would save $2,400 per year just for 
vacations. Starting next year, she will be credit card debt-free, and she can 
apply that $620 per month toward savings and other goals. If she follows 
this plan, she’ll have more than $22,000 saved by the end of 2016.” 

THE BOTTOM LINE: “Look for trade-offs. I believe in enjoying your earnings, 
but with some short-term sacrifices— like taking half as many trips this year— 
Natalie could easily bulk up her emergency savings.” 




“How Can I Save Anything on I his Salary?” 


SYLVIA*, 33 

Norwalk, CT 
Occupation: 

Graphic designer 

Annual income: 

$55,000 

THE DEAL: “I wish I had something 
to fall back on, but I went through 
my savings when I was out of work 
for seven months.” 


ON RENT: “I live in a one-bedroom 
apartment in a high-rise building that 
comes with a pool and gym.” 

ON BEAUTY: “I pay for a good sham- 
poo and conditioner, and just wash my 
hair at home.” 

ON DEBT: “I lost my job two years ago, 
so I was mainly living off my credit 
cards. 1 owe $4,000. Since I’m work- 


ing full-time again, I want to start paying 
them off. My student loan balance is 
$48,000. If I could afford to pay $380 
per month, I could be done in 15 to 20 
years. Currently, I’m paying interest only.” 

CURRENT SAVINGS: An IRA 

with $2,000 

*Last name withheld by request 

MONTHLY OUTFLOW 


LAZETTA WEIGHS IN: “Sylvia’s rent represents 50 percent of her take-home pay; 
the rule of thumb is around 28 percent. She should consider downgrading her 
apartment to no more than $900 per month. Then she could use the $400 dif- 
ference toward getting rid of her credit card debt. At that rate, she’d be done in 
less than a year. Another option would be to apply $200 toward savings and $200 
toward credit card payments. This would defer paying off her credit cards for 
another year, but she’d have at least one month’s worth of expenses in savings.” 

THE BOTTOM LINE: “Many young professionals max out on rent for cushy 
amenities, but if Sylvia sacrificed luxury to free up cash, she wouldn’t feel 
so stretched at the end of every month.” t> 




Rent 

$1,300 

Groceries 

$200 

Beauty 

$20 

Utilities 

$211 

Cell phone 

$110 

Transportation** 

$408 

Student loans 

$230 


’’includes gas, car note and insurance 
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introducing 

Rollover 

Data.“ 


The doto you 
don't use this 
month rolls over 
to next month. 


MOBILIZING 

YOUR 

WORLD' 


Sign up for a Mobile Share Value ® plan to get truly 
shareable Rollover Data. Learn more at att.com/RolloverData. 


Rollover Data SM is only available with Mobile Share Value® plans. Unused data from the monthly plan allowance rounds up to the nearest MB and carries 
over for one billing period. Unused Rollover Data automatically expires after one billing period or with any plan change (such as changing data amounts 
or termination). Unused overage data does not roll over. Rollover Data is always consumed last, after your other data allowances. Unused Rollover Data is not 
redeemable for cash or credit and is not transferable including to other Mobile Share Value groups on your account. Mobile Share and Mobile Share Data-only 
plans are excluded. Visit att.com/rolloverdata for more info. [©2015 AT&T Intellectual Property. All rights reserved.] 


MONEY & POWER : FINANCIAL MAKEOVERS 

“I Want to Buy a House... 
but My Credit Stinks.” 


BAIYINA 
WILLIAMS, 40 

Waldorf, MD 
Occupation: 

High school 
science teacher 

Annual income: 

$71,516 

THE DEAL: “I have two outstanding 
credit cards that are pulling down my 
credit score. Also, my car was totaled and 
my insurance didn’t cover the entire cost. 
The finance company wanted me to keep 
making payments, but I had to start pay- 
ing for a new car. I couldn’t do both.” 

ON DINING OUT: “Now that my daugh- 
ter is away at college and I’m not cook- 
ing for two, I spend an unbelievable 
amount on dining out.” 

ON BEAUTY: “I get monthly pedicures 
and twice-monthly manicures.” 


ON DAUGHTER’S SCHOOL: “This is her 
freshman year and tuition is kicking my 
butt. I also pay about $250 for books 
every semester, and I give her cash every 
month for spending and groceries. She’s 
a great kid, so she doesn’t ask for a lot.” 

ON DEBT: “I owe $5,000 on my credit 
cards and $6,500 to the finance com- 
pany for the car that was wrecked.” 

CURRENT SAVINGS: $11,000 in a 401(k) 


MONTHLY OUTFLOW 




Rent 

$1,375 

Groceries 

$400 

Dining out 

$300 

Beauty 

$150 

Utilities (gas, Internet, etc.) 

$200 

Transportation* 

$715 

Daughter’s tuition 
and books 

$720+ 

Daughter’s allowance 

$75 

Cell phone (family plan) 

$190 


includes gas, car note and insurance 


LAZETTA WEIGHS IN: “Trimming her food bill by $100 would give Baiyina room 
to make the minimum payment toward her credit cards, which would help 
improve her score. And now that her daughter is in college, she should determine 
if she qualifies for any merit-based scholarships. If she can free up some educa- 
tional expenses, Baiyina can build an emergency reserve and tackle the car debt.” 

THE BOTTOM LINE: “The cards are killing Baiyina’s credit— 35 percent of her score 
is based on payment history. She should work with a counselor from the National 
Foundation for Credit Counseling to see if she should settle her debt. The counselor 
can provide a plan to build credit and to engage the home purchase process.” 



“I’m Worried I Won’t Have Enough for Retirement.” 


401(k) program, so I’ve begun to save 
again at about 3 percent of my salary. 

I need to start socking away more 
as retirement is much closer now. I’ve 
looked at my Social Security statement, 
and I can’t live on that. I don’t want to 
work until I’m 80!” 

ON TRANSPORTATION: “I only drive 
on the weekends. I rely on public 


LAZETTA WEIGHS IN: “Phyllis’s largest expense is housing, which is fairly 
reasonable given her location. Does she really need an unlimited cell phone 
plan? She can cut that bill in halfand apply the $60 toward the medical bill 
and then route that money to savings once it’s paid off. If she cut cable, 
she’d save $30 per month or $360 per year. And once the personal loan is 
paid off, that $75 could be applied directly to savings every month. All told, 
that would save her $1,980 per year. With that money, she could fund her 
three-month emergency savings in about three years, then she could fund 
her retirement account more aggressively.” 

THE BOTTOM LINE: “I commend Phyllis for enrolling in her company’s retire- 
ment plan. If her employer matches mo re than 3 percent, she should redirect 
some of the cash to equal the match. She can’t afford to leave any money 
on the table.” □ 


PHYLLIS 
COULTER, 52 

Chicago 
Occupation: 

Travel consultant 

Annual income: 

$40,000 

THE DEAL: “I had a 401(k) at my first 
job, but I used it over time. My current 
job automatically enrolls you into the 




Lazetta Rainey Braxton specializes in comprehensive financial planning and 
debt and investment management. For info, visit financialfountains.com. 


\ 


transportation to commute to my job.” 

ON DEBT: “I got sick a few years ago 
and landed in the hospital for a week. 
The medical bill is $500. I also borrowed 
$700 to catch up on past-due bills. I pay 
$75 a month on the personal loan and it 
will be paid off by June.” 


CURRENT SAVINGS: $0 


MONTHLY OUTFLOW 

I ITEM | 


Rent 

$900 

Groceries 

$200 

Dining out 

$100 

Utilities (including cable 
and Internet) 

$270 

Transportation* 

$390 

Cell phone (unlimited plan) 

$120 

Personal loan 

$75 


"Includes car note, insurance, transit pass, etc. 


Jihan Thompson is a writer and editor in 
New York City. 
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JULY 2-5, 2015 


THROUGH LOVE WE BUILD! THROUGH LOVE WE LEARN! 

THROUGH LOVE WE SHARE! 

A tradition of community, culture and world-renowned performances. 

Plus 4 days of FREE activities. Join us! You’ll love it! 



For Festival updates, ticket information, hotels and more, visit EssenceFestival.com 

or call Ticketmaster at 800.745.3000 


PRESENTING SPONSOR 



MAJOR SPONSORS 

Wj \ LOUISIANA 

eb £rizsm „.£dr' 


HOST COMMITTEE 



“LIKE” ESSENCE FESTIVAL Follow @ESSENCEFEST Follow @ESSENCEMAG #ESSENCEFEST 

Sign up for the Festival newsletter and mobile text alerts for updates on talent and the weekend events. 

All referenced trademarks are the property of their respective owners. ’Available for a limited time. Subject to additional taxes and fees charged by 
Ticketmaster. Visit ticketmaster.com for details. 
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SPINDERELLA DJ DRAMA BIZ MARKIE 


PARTY ALL DAY AT THE 
ESSENCE 8 DAY PARTY DJ SERIES 

Looking to dance the weekend away 
in New Orleans? We’ve expanded our 
official ESSENCE’ Day Party Series 
to all four days so there’s more fun, 
more days. Bring your love to party 
to the Sugar Mill, 1021 Convention 
Center Blvd from Thursday, July 2 
to Sunday, July 5. Join Spinderella, 

DJ Drama, Biz Markie and more of 
your favorite internationally known 
DJs at our official day parties for an 
afternoon of music and cocktails. 

VIP and general admission weekend 
ticket packages for the day parties 
are on-sale now. 

Get tickets and more information 
at Essence.com/FestivalDayParty. 



THURSDAY, JULY 2 

KICK OFF THE FUN AND GIVE BACK 
TO THE NEW ORLEANS COMMUNITY. 

Whether you live in NOLA or are 
coming just for the Festival, this is 
an amazing city that has bounced 
back with fresh energy 10 years 
after Hurricane Katrina. Show some 
love for the host city and meet friendly 
people from all over the country 
by joining our community service 
project. You, your family, your friends— 
everyone will feel great about doing 
something good. 



SOMETHING NEW FOR KIDS, 
TOO-ESSENCE EMPOWER YOUTH 

JULY 2 is the date when NOLA for 
Life, ESSENCE and our partners join 
together with activities targeting 
youth interested in Science, 
Technology, Engineering, Arts and 
Mathematics. And stay tuned for 
more info on how students can code 
their way to a better future at the 
#YesWeCode Hackathon 2015. 



PITCH CITY 

ESSENCE partners with 
POWERMOVES NOLA to showcase 
business plan pitches from top 
entrepreneurs at the Festival. See 
EssenceFestival.com for more on 
how you can be a part of the pitch. 


^ “LIKE” ESSENCE FESTIVAL 


Follow @ESSENCEFEST 


Follow @ESSENCEMAG #ESSENCEFEST 


Sign up for the Festival newsletter and mobile text alerts for updates on talent 
and the weekend events. 





HERE’S WHAT’S HAPPENING ALL WEEKEND 


ESSENCE 

E H POWtH 



WANT TO RECHARGE YOUR PERSONAL ENERGY? 
ESSENCE EMPOWER U is like having the best life 
coaches at your fingertips. ESSENCE® editors and 
experts will give workshops on topics you want to 
know more about: personal finance, careers, healthy 
living, beauty, style, love, and much more. It’s like 
having an issue of ESSENCE® magazine come to life, 
hearing directly from your favorite personalities. 


I 


MORE FREE 

EVENTS 

than ever 

BEFORE! 


¥ 



CYNTHIA BAILEY 


PAUL CARRICK BRUNSON 



TONYA LEWIS LEE 




KANDI BURRUSS 



LYNNETE KHALFANI-COX 


TANA GILMORE & KELLI FISHER 




SARAH JAKES & TOURE ROBERTS 



DR. CHERUBA PRABAKAR 


TANIKAGRAYVALBRUN 


FAWN WEAVER 


KELLY PRICE 


SHAUN T 



MONEY & POWER 

Get tips from the multi-talented 
Kandi Burruss on getting your 
side hustle right! Financial expert 
Lynnette Khalfani-Cox will help 
you tackle that lingering student 
loan debt. And if you have a 
big dream to break into the 
entertainment biz, singer 
Kelly Price breaks down the 
do’s and don’ts. 


LOVE & RELATIONSHIPS 

Calling all singles: Stop by our 
workshops led by Paul Carrick 
Brunson (The Modern-Day 
Matchmaker), and ESSENCE.com 
contributors Kelli Fisher and 
Tana Gilmore (The Match- 
Making Duo)! 

And if you’ve found love... 
Newlyweds Sarah Jakes and 
Toure Roberts will talk about 
faith and your soul mate, and 
Fawn Weaver, founder of the 
Happy Wives Club, shares the 
secrets of joyful marriages. 


HEALTHY LIVING 

Cynthia Bailey joins author 
Gessie Thompson, the White 
Dress Project’s Tanika Gray 
Valbrun, and Dr. Cheruba 
Prabakar for a conversation 
about living with fibroids, 
fearlessly and fabulously. 

PLUS: Tonya Lewis Lee, producer 
and founder of HealthyYouNow.com, 
gives you the tools to find your 
personal path to better health, 
and “Insanity” workout creator 
Shaun T takes your questions on 
starting (and sticking with) 
a fitness routine. 


Space is limited for these EMPOWER U workshops so please sign up at EssenceFestival.com. 
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#BRINGTHELOVE #ESSENCEFEST 



THE 2015 ESSENCE® EMPOWERMENT 
EXPERIENCE JULY 3-5 

BIG NAME PERSONALITIES. BIG SOLUTIONS FOR SUCCESS! 

Get access to some of the most knowledgeable and dynamic 
experts sharing tips for your personal success. 



i i 

GRACE GIBSON & SYBRINA FULTON CLAUDIA JORDAN 
LYNN WHITFIELD 


REV. AL SHARPTON ANITA WILSON SHAUN T 



ALICE RANDALL & CAROLINE RANDALL WILLIAMS CYNTHIA BAILEY 



THE WALLS GROUP 


NOELLE ROBINSON 


Here’s a preview, with more to be announced: 

#BlackLivesMatter: Exploring the Progress of Modern Day 
Activism and What We Must Do Next 

A Mother/Daughter Journey: Join a Conversation on 
How to Keep this Family Dynamic Strong and Honest 

Criminal Justice: Protecting Our Sons & Communities 
from Violence 

Domestic Violence: Why We All Must Break the Silence 

Hurricane Katrina 10 Years Later: A Look Back as a Path 
Forward 

Voting Rights Act 50th Anniversary: 

The Fight Is Far from Over 

Moms on a Mission: Mothers Turning Tragedy 
into Triumphant Change 

Economic Equality: Get Paid What You’re Really Worth 

Black Women’s Health Agenda: Putting Yourself First 
(No More Excuses) 

Future Leaders: Meet the Next Generation’s Game 
Changers 

#NoJudgementZone: We Are Our Sister’s Keepers 

Be Your Own Boss: Make Your Power Move 
from Employee to Employer 

Education Reform: Everything You Need to 
Know for Your Child to Have a Quality Education 


JOIN US FOR AN HOUR OF POWER WITH INSPIRING GOSPEL ARTISTS, STARTING 11AM DAILY 


Sunday, July 5th in the Great Hall at Ernest N. Morial Convention 
Center, celebrate our 2015 All-Star Gospel Tribute honoree 

KIM BURRELL 

Kim is one of the most influential voices in gospel today 
with her unique jazz gospel style. 







FOR CULTURE & COMMUNITY 


THE SHOPS AT ESSENCE 


LOVE TO SHOP? EAT? SHARE? 

Indulge at the Festival at the Shops at ESSENCE® in the 
Ernest N. Morial Convention Center. Here’s what’s in store 
and our Shops at ESSENCE Vendors of The Month. 




THE GARDEN BY JOYCE LOMAX DR FOOTS JEWELRY 

The Art & Culture Marketplace features authentic and handcrafted 
art, fashion and more featuring artists like Joyce Lomax and her 
pressed copper paintings and ceramic work and New Orleans 
legendary jewelry artist Dr. Foots. 



VARILYN ROUSSEL OF BAIROU 
CUISINE CATERING SERVICES 



ESSENCE ’ 1 Eats is the food pavilion where you can get a taste of local 
cuisine. Be sure to check out the menu from Bennette Place Catering — 
a family owned catering company that specializes in traditional New 
Orleans creole soul food and the BaiRou Cuisine Catering Services which 
orginated from home kitchen recipes and specialize in Creole cooking. 



ESSENCE 

ALL-ACCESS 

IS YOUR FREE TICKET 
FOR EXCLUSIVE PREVIEWS! 

With Entertainment All-Access you 

can see screenings of the hottest 
movies and TV shows, meet casts of 
some of your favorite shows, and join 
talk-backs in the ESSENCE® Screening 
Room. Details will be announced! 



SYLVESTER FRANCIS AND THE 
BACKSTREET CULTURAL MUSEUM 


CAROL BEBELLE OF THE ASHE 
CULTURAL ARTS CENTER 


The Community Corner is your opportunity to connect with community- 
based causes. Find out more about The Backstreet Cultural Museum which 
holds the world’s most comprehensive collection of New Orleans’ African- 
American masking and processional traditions and the Ashe Cultural 
Arts Center which uses art and culture for community and economic 
development and has programming for everyone from kids to seniors. Find 
out more about these and other unique vendors at EssenceFestival.com. 



MEET YOUR FAVORITE WRITERS 
AND GET THEIR LATEST BOOKS 

AT OUR AUTHOR ALL ACCESS 
EXPERIENCE. 




ADVERTISEMENT 
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FOR ENTERTAINMENT 


THE MUSIC AND PERFORMERS WE LOVE! 

The Louisiana Superdome will rock for 3 nights with more artists, DJs and comedy than ever! 
Tickets are on sale now for a weekend of all-star entertainment under one roof! Your ticket 
provides access to 5 stages with your favorite performing artists. More to be announced. 



BILAL 


LEON BRIDGES TONYA BOYD CANNON RAHEEM DEVAUGHN 


GOAPELE 


KINDRED THE FAMILY 
SOUL 


TEEDRA MOSES 


MALI MUSIC 




INDIA ARIE Comes 
Back to the Festival! 



BE AN ESSENCE FESTIVAL® VIP FOR AN ALL-ACCESS EXPERIENCE. 
PACKAGE INCLUDES THE BEST SEATS IN THE SUPERDOME, ENTRY 
INTO OUR VIP LOUNGE EACH NIGHT AND MUCH MORE! 


For Festival updates, ticket information 
and more, visit EssenceFestival.com or 
call 1-800-745-3000. 



Got Festival questions? We’ve got answers! 
Email us at emfinfo@essence.com or call 
our toll free number 866.296.6779 


WEEKEND CONCERT TICKETS ON SALE NOW! 
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THINK OF IT AS MOM'S 
SECRET WEAPON. 

Life moving too fast? From schedules to shopping lists, 
let Cozi manage the little things so you can relax and 
enjoy the ride. 


COZI FAMILY ORGANIZER IS AVAILABLE IN ITUNES, 
GOOGLE PLAY, WINDOWS, AND AMAZON APP STORES 








★ ★ ★ ★ i 


in iTunes® and Google Play™ 


GET IT FOR FREE AT COZI.COM 


«D 

Family life. Simplified. COZIC 


©2015 Cozi Inc. All Rights Reserved. 

All referenced trademarks are the properties of their respective owners. 






I here’s someth ing to be said for a woman who knows what she wants. 
And when she knows, she should speak up, right? On the late December 
afternoon of her ESSENCE cover shoot, Tracee Ellis Ross does j ust I hat. 
Actually, her request is posed as a rhetorical question, but it’s her 
deadpan delivery that makes the moment so hilarious. “What’s up 
with the music situation?” She’s kidding...well, sort of. What she 
really wants— needs— is to hear some Beyonce, which is a very 
serious situation for her, as it is for most. > 
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On Tracee: a 

Zuhair Murad 
dress and Chloe 
Gosselin heels. 





44 l once in a 
while, I see little bits of 
[my Girlfriends character] 
.loan in Rainbow, which, 

I think, are actually 
little bits of Tracee.}} 

X t’s the first shot of the day, and since it’s to be a close-up 
she’s opted for comfort in the form of not-to-be-seen- 
in-the-photo white slippers so she can concentrate on 
serving face. Yes, the makeup is flawless. Her signature mane 
is coiffed, with a side part, and her slender frame is snatched 
into a flirty Blumarine dress (at left). She’s ready and eagerly 
waiting, but as soon as that “Deja Vu” bass line thumps, her 
whole demeanor changes. She gazes deeply into the cam- 
era, and in a flash the crew understands why this funny girl 
doesn’t play when it comes to setting the mood. “It’s the key,” 
she says, slipping further into her zone. “The music is the key.” 

On Wednesday nights, Ross morphs into someone else 
too. On ABC’s monster hit black-ish, the 42-year-old actress 
breathes life into Bow, nee Rainbow Johnson, a happily 
married mom of four and well-respected doctor who rocks 
hospital scrubs as hard as her hip-mom gear— usually with 
a bold lip color and funky do to boot. The character (who is 
married to advertising exec Andre, played by Anthony 
Anderson) is a far cry from Joan Clayton, the love-challenged 
but ever-optimistic attorney Ross portrayed on Girlfriends, 
but she is convincing, still. Captivating too. Much like Joan, 
Rainbow is becoming a prime-time favorite, and despite 
their contrasts there are moments when the lines between 
the two get blurry. “Every once in a while, I see little bits of 
Joan in Rainbow, which, I think, are actually little bits of 
Tracee,” she says, cracking up as she tries to explain the dif- 
ferences between her reel and real selves. “I know people 
who are watching might see that as a connection to Joan, but 
really, some of that crazy, crazy stuff is very.. .me!” 

I, Tracee 

On-screen and off, Ross exudes her own brand of down- 
to-earthiness. That’s a huge part of her charm as both an 
actress and a personality. But let’s not forget to toss in her 
Internet presence, which reflects her passion for all things 
fashion and beauty and comedy (check out her YouTube 
channel, where she posts clips of her zany alter egos, includ- 
ing the rapper currently known as T-Murda). In short, she 
comes off as relatable and likable, and that’s exactly who she 
is, according to black-ish creator and executive producer 
Kenya Barris. “I give a lot of credit to Tracee as a person,” says 
Barris, who worked with Ross on Girlfriends as well. “She has 
a real desire to simply be a part of the grain of wood and she 
does that very well.” Her longtime friend and Elle magazine 
fashion director, Samira Nasr, agrees. “There’s no velvet rope 
around Tracee,” she says. "She’s human and she doesn’t try 
to package herself as a flawless person— that’s what’s so 
endearing about her.” 

On the flip side, there’s the matter of her storied lineage. 
Tracee is Diana Ross's middle girl (of three) and second > 
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child (of five). “I understand how extraordinary my childhood 
was, and that my mother’s gift and all of the people who’ve 
loved her [have afforded me] the opportunities I have. It’s 
also crazy-cool to me that I was friends with Michael Jackson, 
that Andy Warhol photographed me and that I shook Jimmy 
Carter’s hand, but I also had a really great mom. We had a lot, 
and as much as I knew that everybody didn’t live that way, 
she didn’t raise us with a sense of entitlement.” Sometimes it 
was quite the contrary. “She used to say things like, 'Oh no, 
no, no, I worked for all of this,’ ” she adds, cracking up at the 
memory. " ‘This is mine and I’m not leaving any of it to you. I’m 
going to spend it, so you’d better get a job, little girl.’ ” 

All joking aside, there were downsides that accompanied 
the privileges, especially as it related to privacy. Although she 
was always aware of the cameras, Ross is genuinely surprised 
to find pictures of herself on the Internet that she’s never seen 
before. She stumbled upon one of those just recently. “Look at 
my face,” she says, handing over her phone to reveal a black- 
and-white photo of her pouty-little-girl self sitting onstage 
with her mother and two sisters. “I am not feeling that situa- 
tion.” She eventually learned to shield herself by being what 
she calls “big shy”— hiding in plain sight by using her larger- 
than-life personality to keep strangers at bay. She also relied on 
her vivid imagination and a then budding love of comedy. “I 
grew up watching Carol Burnett and Lucy. They taught me that 
you can be glamorous and gorgeous and still be roll-in-the- 
mud funny. Realizing that one didn’t take away from the other 
gave me the license and freedom to do what I’m doing today.” 

That glamour came from her mama, no doubt, but she 
is also very much the daughter of Robert Ellis (formerly 
Silberstein). She beams when talking about her father, who is 
the reason why she, born Tracee Joy Silberstein, became 
Tracee Ellis Ross. “After my parents divorced, my dad remarried 
and dropped Silberstein from his name. So did we.” That’s when 
she became Tracee Joy Ross. Later, she discovered another 
actress had registered the same name, so she came up with an 
alternative. “I made Ellis my middle name because I wanted my 
dad’s name in my name. I look so much like him and I got my 
sense of humor from him too. That was important to me.” 

Prime-Time Shuffle 

While getting lost in sitcom marathons can be quite the 
weekend treat, there’s also the danger of falling into a time 
warp. For that reason, it might seem hard to believe that 15 
years have passed since Ross made her prime-time debut on 
Girlfriends, which ran for nearly nine seasons before an 
unceremonious nonending in 2008. “That was really weird, 
and it’s still very sad to me,” she says of the abrupt cancella- 
tion of the series. But life goes on, and when the stars align 
properly, television careers do, too. On paper, Ross took 
advantage of many opportunities during and after Girlfriends'. 
She dabbled on the big screen ( Tyler Perry’s Daddy’s Little 
Girls'), showcased her dramatic side on the small screen 
(. Private Practice, CSI and the HBO film Life Support, which 
costarred her brother Evan) and joined BET’s short-lived 
Reed Between the Lines. In reality, there were lulls and 
moments of doubt, a fact she remembers all too well. “I will 
say this,” she notes, taking a pause. “The breaks between 
projects are hard. I love what I do, but I also love doing the 
right thing. I trust the divine timing of my life.” 


In the interim, the cultural landscape continued to evolve. 
Who would have thought a Black woman would create and 
executive-produce several highly rated network television dra- 
mas with multilayered leading Black characters. And our world 
has become increasingly digital— we are hooked on texting, 
streaming and instagramming. The gulf between the life kids 
live today and their parents’ childhood experiences seems to 
stretch for miles and miles. That’s the premise of black-ish, 
loosely based on Barris’s home life. “Black culture is often pre- 
sented as monolithic, but I think there are more layers to us. 
Rainbow references the link between the mainstream world 
that Andre has such a hard time navigating and the way that he 
grew up,” he says of the show’s lead characters. “Rainbow is the 
in-between, not so much because she is mixed race but because 
of the diverse, eclectic way she grew up. [From the start] Tracee 
is definitely the one I saw in this role.” 

What’s equally refreshing is the fact that she has seam- 
lessly transitioned from playing the ingenue to being the 
mom. “I like being the 'hot mommy,’ ” she says. “Also I find 
that on TV, marriage gets a really bad rap. It’s like this thing 
you never want to do, and the comedy comes out of what 
people hate about being married. What drew me to black-ish 
is that this couple loves each other and the comedy comes 
out of that. I want to have a family, so until that time comes, 
this show is a brilliant substitute.” 

I lie Happy Place 

Anybody who follows Ross on social media is well aware of 
where she finds true bliss— her closet. She calls it her “happy 
place.” Last summer, she even won the coveted Closet 
Crush trophy at ESSENCE’S inaugural Street Style Awards, 
which she so graciously accepted from her actual closet, via 
video, while donning a black slip dress, accessories galore 
and a bright-red lip. “Tracee’s style is just another facet of 
her personality,” says Nasr. “She uses fashion to express 
herself. Tracee’s fearless and daring and she’s always look- 
ing to have fun with it.” But as much as she loves clothes and 
shoes and bags and baubles, she makes sure to stay on top 
of her inner work too. That’s a must. 

“Happy-exhausted” is how she describes her present state 
of being. To be clear, the emphasis is on happy. “I’m doing 
exactly what I love and I feel beyond blessed to be on another 
television show that I’m proud of, but nobody ever tells you 
that living the dream is hard,” she admits. When it comes to 
putting in up to 14-hour days, five days a week, taking “good 
care” of self, with love, is as important to Ross as knowing her 
lines. So is appreciating the journey. “What I’ve learned is that 
life is a mixed-bag experience. We’re all just bumbling along, 
trying to figure it out and find some joy wherever we can. 
And that’s okay, you know?” 

So, as she stands in the spotlight once again, what 
does Tracee Ellis Ross hope young ladies and little girls 
see when they’re watching her do her thing? She pauses 
for a beat, then delivers the most perfect response: “I 
hope they look at me and think, That lady looks like she 
accepts herself and holds space for herself— I want to feel 
like that, too!” □ 

Regina R. Robertson (@reginarobertson) is ESSENCE’S West 
Coast editor. She profiled Debbie Allen last December. 

TABLET EXTRAS See behind-the-scenes 
video of Tracee’s cover shoot. 
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44 I’m doing exactly 

what I love, and I 
I eel beyond blessed 
to be on another 
television show 
that I’m proud ol*.^ 


Hair, Larry Sims for 
Smooth N Shine/ 
traceymattingly.com. 

Makeup, Tracey 
Levy/Forward Artists. 
Manicure, Maya Apple/ 
Nailing Hollywood. 
Market editor, Zoey 
Washington. Prop 
stylist, Dorcia Kelley/ 




Tracee wears a 
DKNY crop 
top and box skirt 

and Chloe 
Gosselin heels. 


For clothing details, 
see Where to Buy. 
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Regina King received 
the 2015 Fierce & 
Fearless honor at 
our Black Women in 
Hollywood Awards. 
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Regina 

King 

AFTER 30 YEARS ON-SCREEN, KING 
TAKES HER TALENT BEHIND THE 
CAMERA. TV PRODUCER MARA 
BROCK AKIL HAS SEEN THE MAGIC 


THE FIRST TIME I SAW HER ON 227, I REMEMBER THINKING, WHO IS 
THIS? I LOVED IT. I LOVED HER. BUT I’LL NEVER FORGET REGINA IN 
BOYZ N THE HOOD- SHE JUST GAVE ME LIFE. EVEN NOW, I can still pic- 
ture that party scene in the backyard, and it’s all because of her. The energy 
just lifted whenever she was on the screen. Watching her performance made 
me realize that not only was she an artist but she was also destined to be one 
of our best, one of our finest. 

Regina’s talented, she’s professional, she’s personable. She knows her 
stuff too, and her resume, which is massive, reflects that— from Jerry Maguire 
and Southland to 24 and Ray, for which she so deserved an Oscar nomina- 
tion. I’ve always wanted to work with her, so after sharing cursory meetings 
at parties and events over the years, I finally had a “nerd moment” and told 
her so. I'll never forget Regina’s response: “What do you mean you want to 
work with me? I want to work with yocy!” That was three years ago. 

When the time came, I reached out to her about a role on Being Mary 
Jane, but she made it very clear that she wanted to direct. She also told me 
how she would be an asset to the show and what she wanted to achieve as a 
director. 1 listened to her and I heard her. Everything in life, everything in this 
business, is a leap of faith, so I thought, What better leap to take than with 
someone as committed and passionate as Regina King? 

There’s so much work to do, so many stories that need to be told, and 
she’s now able to do it from an acting perspective and a directing perspec- 
tive. Along with being so hungry, still, Regina’s armed with the knowledge 
and experience to execute all of it successfully. And it feels as if she’s just 
getting started. —As told to Regina R. Robertson > 


I reached out to her about a 
role on Being Mary Jane , but 
Regina made it very clear 
that she wanted to direct. 
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Zoe Safdana 

CLASSIC TAN IQS 
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TRY ON THE INFALLIBLE LOOKS INSTANTLY, DOWNLOAD THE MAKEUP GENIUS APP- 
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THE PRO LOOK OF LONGWEAR 

\S24HR MATTE WITHOUT THE FLAT 


GO PRO WITH A PROFESSIONAL DEMI-MATTE FINISH AND AIR-LIGHT TEXTURE, JUST 
LIKE THE PROS. NOT HEAVY. NOT MA5KY. NOT SHINY. 


BECAUSE YOU 1 RE WORTH IT/' 



(ill fill 

Mbatha- 

Raw 

WITHIN A YEAR, SHE WENT 
FROM POSSESSING GEORGIAN 
DECORUM IN BELLE TO SLAYING 
PRESENT-DAY GLITZ IN BEYOND 
THE LIGHTS. HER DIRECTORS 
REMEMBER THE JOURNEY 

GUGU’S A DOLL. SHE’S GOT THIS INHERENT GRACE THAT 
WAS SO RIGHT FOR THE ERA WE SET BELLE IN. GUGU 
UNDERSTOOD THAT JOURNEY WE WERE GOING TO HAVE 
TO SEND DIDO ON from girl to woman. She wasn’t asking for 
more, she was asking to be equal, and that’s a completely 
different thing, and it’s a fine line. Gugu read various drafts 
of the script, and we kept talking throughout the process 
and there came a point when it was so clear she was going 
to be Dido. It made sense. The financiers knew it, the pro- 
ducer knew it, I knew it, and it was about offering it to her 
agent, making sure she said yes. She said, "I’m around; I’m 
not going anywhere. I’m doing this part. I'm taking this role.” 

Then it was about matching everybody to her and putting 
together a cast that could fit around her. 

—Belle director Amma Asante, as told to Cori Murray 

For Beyond the Lights, my casting director, Aisha Coley, 
suggested a couple of people for Noni, and one of those peo- 
ple was Gugu. There was nothing I had seen of her that made 
me say, “That’s her,” but Aisha just said, “I think you should see 
her.” She came in for an audition and it was pretty immediate. 

It rarely happens that quickly, but there was something so 
magnetic about her, and she was so connected to the charac- 
ter. As the audition continued, every single scene, it was magic. 

I just wanted to watch her. She had this innate vulnerability 
where you just cared about her. That honestly is what, I think, 
is going to make her a star. 

—Beyond the Lights writer and director 
Gina Prince-Bythewood, as told to Cori Murray l> 
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THE STORY BEHIND ZOE’S SKIN 

Dominican, Haitian, Puerto Rican, Lebanese 

N7 Classic Tan 


SUPER-BLENDABLE 

MAKEUP 


THE STORY BEHIND BLAKE’S SKIN 

English, Irish, German, Cherokee 

W3 Nude Beige 
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WARM 


NEUTRAL 


COOL 


WHATEVER YOUR SKIN’S STORY, WE HAVE YOUR MATCH 

FOR 10 YEARS, TRUE MATCH HAS MADE MILLIONS OF PRECISE MATCHES. BECAUSE ONLY TRUE MATCH HAS THE 
TECHNOLOGY TO MATCH YOUR SKIN’S UNIQUE TONES AND UNDERTONES. NOT JUST FROM LIGHT TO DARK, BUT WARM 
TO NEUTRAL TO COOL. IN 33 SHADES. 

BECAUSE YOU’RE WORTH IT.™ 



FIND IT NOW 

DOWNLOAD THE 
MATCHMAKER APP BY 
TRUE MATCH OR VISIT 
lorealparisusa.com/matchmakeronline 
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Ruth E. 
Carter 

COMEDIC ACTRESS NIECY NASH GETS 
SERIOUS ABOUT SELMA'S ESTEEMED 
COSTUME DESIGNER 


SHOOTING SELMA WAS MY FIRST TIME WORKING WITH RUTH. I WAS EXCITED, NOT 
ONLY BECAUSE SHE’S SO highly regarded but also because Selma is a period piece. I was 
excited to bring 1960’s-era fashion back— the cinched-waist dresses and all that. The men 
put on a suit and a tie, and that was their daily wardrobe. I loved seeing everyone so 
dressed up in their Sunday best. I think the way people dressed back then made a big 
difference in how they were perceived by others. I specifically wanted to see how Ruth saw 
my character, Richie Jean Sherrod Jackson. 

Richie Jean was responsible for feeding the movement. Literally. Dr. King and his 
entourage used her house as sort of a headquarters. She washed their clothes and cooked 
their meals; she made sure that they were comfortable and had what they needed. I only 
wore maybe three or four dresses in the movie. But Ruth has so much attention to detail. 
She selected pieces that accentuated my shape. I’ve worked with costumers and left the 
set thinking, These people don’t know me. With Ruth, the problem was what to choose 
from! She had so many options for everything. Even choosing an apron: There was an 
apron with a scalloped edge, an apron with pockets, a short apron, a long apron. 

I witnessed Ruth’s work ethic while shooting. She made sure I looked the part from head 
to toe. I’ve been in situations where a costumer will have other people keeping track of the 
talent, but she was very hands-on. Whether it was, “This needs to be tacked in at the waist” 


44 


I witnessed Ruth’s work ethic 
while shooting. She made sure 


I looked the part from head to toe. 


* 


or “You need a different purse because I think that it will come together if the purse is a 
different color.” I don’t know if she necessarily had to be so hands-on, because there were 
a lot of people working underneath her, but she chose to be. 

Ruth is also such a sweet spirit. I’m always impressed by genuine people who on paper 
because of their accomplishments don’t have to be. Genuine people are not just rare in 
Hollywood, but throughout life. —As told to Bridgette Bartlett-Royall t> 
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MAKEUP, BRANDY ALLEN FOR NS 
STEPHANIE STONE/NAILING HOLI 



Ruth E. Carter 
received the 
2015 Visionary 
honor at our 
Black Women 
in Hollywood 
Awards. 


For clothing 
details for Regina 
King and Ruth 
E. Carter, see 
Where to Buy. 
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Adrienne 

— C. Moore 

Orange Is 
the New Black 

JENJI KOHAN, O/TNB CREATOR AND SHOWRUNNER, 
PAYS TRIBUTE TO A KOOKY MIX OF CRIMINALS WE 
CANT HELP BUT LOVE 


THIS IS A CAST FULL OF STARS WITH SO MUCH TALENT. 
THERE’S SO MUCH TO WATCH. I want to see it all, so I keep 
swinging the camera around like, “What’s going on over 
there?” It’s an embarrassment of riches. 

As a writer, I have dialogue and images in my head, but the 
scenes only come to life in the hands of these actors. It’s a mystical, 
ethereal relationship. It’s like I don’t see the whole picture until 
the actors bring it into focus. 

There are millions of moments when I’ve been surprised by 


what each woman has brought to her role. For instance, Uzo Adu- 
ba brings such a childlike quality to Crazy Eyes, a character who 
can be so scary. Uzo has found an innocence and a tenderness 
and vulnerability in Suzanne, the same way Adrienne C. Moore 
has found humor in Cindy. And I remember the moment when 
Danielle Brooks, as Taystee, did a spin after she got her new hair. 
It was so joyful. And Samira Wiley’s face just breaks your heart. 

Last season, when Lorraine Toussaint joined us, I don’t think 
she knew what she was getting into. She is a master, so nuanced 
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BROOKS, ADUBA, WILEY AND COX, GAVIN BOND/AUGUST. TOUSSAINT, TURNER 
ENTERTAINMENT NETWORKS. JEUDY, JUSTIN IFILL-FORBES. MOORE, RAFAEL CLEMENTE. 




Uzo 

Aduba 


Every show has 
a destiny, and for 
this show it felt that 


and bold. But I don’t think she knew anything about Netfiix or what 
our show was. I think she thought it was going to be amateur hour. 
Then her first scene was with Samira, Danielle and Uzo. I watched 


These Orange Is 
the New Black 
cast members 
received the 2015 
Vanguard honor at 
our Black Women in 
Hollywood Awards. 


Lorraine realize that there was some meat for her to sink her teeth 
into. It was like she was thinking, Ohhhh, okay. They are great This is 
something special. 

Every show has a destiny, and for this show it felt that the right 
people came along to fill each role. They work so hard at making it all 
seem effortless. —As told to Jeannine Amber □ 


the right people 
eame along to fill 
each role.” 
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new wave of 
hot 

is bring- 
ing fire to our 
screens and 
turning up the 
style heat. Ring 
the alarm! 

PHOTOGRAPHY 
BY NINO MUNOZ 
STYLING BY 
BILLIE 

CAUSIEESTKO 


XOSHA ROQUEMORE, 30 

Fox's The Mindy Project 


HARBISON jumpsuit 


LAKEITH LEE STANFIELD, 23 

Selma, Dope, Miles Ahead and 
Straight Outta Compton 


Antony Morato blazer. Anthony 
Vaccarello X Versus Versace shirt 
and jeans. Rollie sneakers. 
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ARTIST GROUP, INC. ROQUEMORE AND CLEMONS: HAIR, LARRY SIMS FOR SMOOTH N SHIN E/TRACE YMATTINGLY.COM; 
MAKEUP, BILLY B. FOR L’OREAL PARIS. MANICURE, MAYA APPLE AND KAREN GUTIERREZ/NAILING HOLLYWOOD. 



GREENWOOD AND PATTON: HAIR, KIMBERLY KIMBLE FOR PANTENE/TWO ARTISTS MANAGEMENT; MAKEUP, ERMAHN OSPINA/ 
TRACEYMATTINGLY.COM. ENOCH: HAIR, N EEKO/TR ACE YMATTIN GLY.COM; GROOMER, KRISTENE BERNARD/EPIPHANY ARTIST 
GROUP, INC. ASH: HAIR, TIFFANY DAUGHERTY/EPIPHANY ARTIST GROUP, INC.; MAKEUP, BRANDY ALLEN/EPIPHANY ARTIST GROUP, INC. 




Sand Copenhagen 

tuxedo. Gap T-shirt. 
Rollie boots. 
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LYNDIE 

GREENWOOD, 

31 

Fox's Sleepy 
Hollow 

i 

Nirco Castillo 

top with attached 
cape and shorts. 
Alepel booties 


ERICA ASH, 
THIRTYSOMETHING 

Starz’s Survivor’s 
Remorse and BET's Real 
Husbands of Hollywood 

- ,w^r~ - — 

Jonathan Simkhai dress. 
Gianvito Rossi heels. > 


ALFRED ALFIE 
ENOCH, 26 

ABC’s How to Get 
Away With Murder 




DIJON TALTON, 25 

Fox's Glee and Anthony 
Flemingway's Bros 


Scotch & Soda tuxedo 
jacket. ATM Anthony 
Thomas Melillo T-shirt 
Michael Kors trousers 
and sandals. 


AJA NAOMI KING, 30 

ABC's How to Get Away 
With Murder 


Bariano dress. Jimmy 
Choo heels. 


From far left: 


B.J. BRITT, 30 

BET’s Being Mary Jane 
and ABC’s Marvel's Agents 
of S.H.i.E.L.D. 


Burberry suit. Rag & Bone 
T-shirt Dune London shoes. 


KIERSEY 
CLEMONS, 21 

Amazon's 
Transparent, 
MTV’s Eye Candy 
and Dope 


Zero + Maria 
Cornejo 

top and shorts. 
L.A.M.B. heels. 
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JUSSIE 
SMOLLETT, 31 

Fox’s Empire 


Reiss trench coat. 
Matiere T-shirt. 
Scotch & Soda 
trousers. 

Perry Ellis shoes. 
Hat, his own. 


LYRIQ BENT, 
THIRTYSOMETHING 

BET’s The Book 
of Negroes 


Perry Ellis suit. 
Matiere T-shirt. 
Rollie shoes. 


KELLY 
McCREARY, 33 

ABC’s 
Grey's Anatomy 


Tracy Reese 
jumpsuit. Manolo 
Blahnik for 
Zac Posen 

pumps. □ 


CANDICE 
PATTON, 26 

The CW’s 
The Flash 


Toni 

Maticevski 

dress. 

Charline 
De Luca 

heels. 



ONE UNFORGETTABLE WEEKEND... 
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Reset 

Your 

Search 

Monet Bell met her 
husband at the altar and 
separated months later. 
Our matchmakers help 
her restart her love life 

BY CHARREAH K. JACKSON 
PHOTOGRAPHY 
BY MICHAEL ROWE 





SEX & LOVE : DATING GUIDE 



W hy would anyone agree 
to marry a total stranger 
on national television? For 
Monet Bell, the risk was worth the possi- 
ble rewards. She was one of three women 
who met their husbands for the 
first time at the altar on FYl’s 
Married at First Sight. 

A month after their “blind 
wedding,” Bell and her husband, 

Vaughn, decided to divorce. The 
newly single New Yorker reached 
out to ESSENCE.com contributors Tana 
Gilmore and Kelli Fisher, aka The Match- 
making DUO, and signed up for their 
DUOver, which includes counseling and 
homework assignments. In their new book, 
Relationship DUOvers: A Guide to Real Life, 
Real issues, Real Love, and Real Happi- 
ness (Fisher Gilmore Publishing), the ladies 
break down how to reset for your own 
romance. Flere, their tips for Bell and other 
women ready for a great relationship. 

The Matchmaking DUO: We began 
Monet’s consultation with our personal- 
ity assessment to discover her strengths, 
areas for improvement and characteris- 
tics of her ideal match. We learned she is 
smart and driven. In a relationship, she’s 
all-in once you gain her trust. Although 
Monet’s wish is for marriage and children, 
we discovered she has not effectively 
shared this in the past. 

TIP #1: SHOW YOUR VULNERABILITY 
The Matchmaking DUO: Monet appeared 
almost too independent, as if she didn’t 


need a man. Since men are task-oriented, 
Monet needs to identify areas where her 
new guy can be helpful and feel valued. 
Although she can do it herself, he needs 
to know he helps her. 


Monet Bell: I come across more inde- 
pendent than I would like. I now realize I 
should express my appreciation when a 
man is supportive so that he knows that 
what he is doing for me is noticed. 

TIP #2: GETOUTOFTHE FRIEND ZONE 
The Matchmaking DUO: Monet is down- 
to-earth and “cool,” according to close 
friends and an old beau. But on the dating 
scene that can be a detriment because 
men see this beautiful woman but don’t 
know whether she is a “friend” or more. 
We advised her to soften her vocabulary 
by switching “hang out” to “spend time 
together,” and the word “dude” to “guy” 
or "man.” We also want her to add terms 
of endearment like “babe” and “love.” 
Monet Bell: Yes, I’m guilty of friend zone 
verbiage. I didn’t realize this until they 
pointed it out. I then caught myself say- 
ing “dude” on a date. Words can impact 
how a man views me. I am making an 
effort to properly convey my intentions, 
like asking to “spend time together” 
versus "hang out.” 


TIP #3: OWN YOUR MOMMY DESIRES 
The Matchmaking DUO: Monet told us 
right away she wants to be a mom. We 
suggested she subtly communicate that 
fact. While on a date she can comment 
on a child she sees or occasionally share 
stories about her friends’ children, and 
that she looks forward to having her own. 
This reminds him she will be a great mom. 
Monet Bell: My motherhood dream isn’t 
subtle. I would feel incomplete if I never 
gave birth, but most people don’t know 
this. The ladies spoke with an ex. He was 
unaware I wanted kids because I’m 
always traveling and working. A lightbulb 
went off that I didn’t communicate that I 
work so hard now to afford kids one day. 

I will slow down for my family. I will make 
sure my next man knows that. 

TIP #4; JAKE CARE OF HOME 
The Matchmaking DUO: Monet could not 
cook and that became an issue in her 
marriage. Not all men expect their lady 
to cook, but it’s important every wom- 
an have three to four signature dishes 
when needed. These are for when your 
man is sick, a family meal or his 
office potluck. 

Monet Bell: Cooking just wasn’t 
a part of my lifestyle, but I've 
been making a massive effort to 
do it for myself. I understand the 
importance of a home-cooked 
meal sometimes. I now scramble a mean 
egg, and add some bacon and grits. 

TIP #5: FIND MARRIAGE MENTORS 
The Matchmaking DUO: To support her 
goal to be a great wife, Monet was tasked 
to speak with couples who have long, 
solid unions to better understand the 
skills needed for a successful relationship. 
Monet Bell: This was helpful. My good 
friends Rashad and Sasha have been 
married for six years with two kids. My 
cousins James and Bridgette have been 
married for about 17 years with two kids. 
Both couples give me guidance. 

THE VERDICT: “My biggest takeaway is 
that it’s okay to be independent, but the 
man I marry still has to feel needed and 
appreciated,” Bell says. “I want and de- 
serve to be in a happy relationship. I just 
needed to do a little more work on my- 
self so that I can be my best as a partner.” 
Witness Bell’s new chapter on the spin- 
off series Married at First Sight: The First 
Year, now on FYI. 
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I didn’t communicate 
that I work so hard now 
to afford kids one day. 

-MONET BELL 





Essence Festival alert! Meet The Matchmaking DUO at the free 
ESSENCE Empower U workshop. Visit ESSENCEFESTIVAL.COM. 



Follow ESSENCE Relationships Editor 
Charreah K. Jackson on Twitter @CHARREAH. 
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X n 2009, bloggers Luvvie Ajayi and Karyn Brianne Lee 
e-mailed 100 other online influencers with a simple 
request: Wear red pumps on March 10, National 
Women and Girls HIV/AIDS Awareness Day, and tag 
a picture. “It was really to encourage all our friends 
to use their social platforms to talk about this important issue 
impacting our community,” Lee says. 

After three decades of AIDS, today’s stats are still disturb- 
ing. Each year close to 50,000 Americans become infected 
with HIV and more than 15,000 people die from AIDS. What 
started as a one-day event six years ago with 100 bloggers to 
bring awareness to the virus has grown into a national move- 
ment. Now The Red Pump Project has ambassadors in five 
cities and to date more than 2,000 bloggers have posted their 
pictures as part of the annual #RockTheRedPump activation. 


Pump Day by the mayor of Washington, D.C. “I was so proud 
of our hard work,” she says. The group’s endeavors have also 
been recognized by the U.S. House of Representatives, which 
has entered the project into the Congressional Record. 

Young’s story of finding a sympathetic sisterhood is 
just one of many for The Red Pump Project. Many women 
may have never told a soul about dealing with the virus. 

The project gives them a place to share their testimony, 
where they can discuss the loss of family members who 
had the virus or their own diagnosis. “The stigma is causing 
people not to have honest conversations,” Ajayi says. "For 
us there’s no room for stigma. We’re all standing with you. 
You’re not alone. We’re not judging. We are in solidarity.” 

The efforts of The Red Pump Project and other organiza- 
tions have helped lead to historic progress in the reduction 


a ll IV is completely preventable. Each one of us has 
the power to make a difference, -dr. donna mccree 



Ajayi was in college and Lee out for a couple of years when 
faced with the realities of HIV and AIDS. While researching a 
project on HIV, Ajayi discovered that a friend had 20 cousins 
living with her grandmother in Malawi because their parents 
had all died from complications of the virus. “I really started 
to understand how HIV was impacting women and girls,” she 
recalls. A friend later disclosed to Lee that he had just learned 
he was HIV-positive. “I was shocked. HIV wasn’t something 
that people were still talking about,” she says. “I helped him 
organize fund-raisers and have been an activist ever since.” 

The Red Pump Project is much more than a fashion state- 
ment— the organization allows young Black women to dispel 
the stigma of HIV and find a community of support. While 
caring for her father, who was living with AIDS, Tiffany Young, 
32, discovered the group on Instagram and reached out 
immediately to get involved. The D.C. publicist began hosting 
Red Pump community events and socials. Then, on Christmas 
Eve 2013, her father passed away. “I needed a support system 
myself to deal with his death, and a reason to wake up every 
morning and to feel like all that I did for my father meant some- 
thing,” she shares. "So Red Pump became my family. I could 
count on my sisters in the group and vent to them.” On June 
21, 2014— almost six months to the day Young’s father, James 
“Jimmy” Harrison, died— the organization was honored with Red 


of HIV rates for Black women. “In 2010 we saw a 21 percent 
decrease in new infections for African-American women, 
compared with 2008,” says Donna McCree, M.D., associate 
director for health equity in the Division of HIV/AIDS Pre- 
vention at the Centers for Disease Control and Prevention 
(CDC). Though we are heading in the right direction, there is 
still more work to do: Black women account for 64 percent 
of new infections among women. The CDC encourages 
every Black woman to know her status with the Take Charge. 
Take the Test, campaign, and 
provides support for those 
infected with its program 
HIV Treatment Works. 

“HIV is completely 
preventable,” McCree 
advises. “No matter 
where we are, 
each one of us has 
the power to make 
a difference.” 

For The Red Pump 
Project, that’s using 
style to start a powerful 
conversation. 


NEARLY HALF OF THOSE IN AMERICA WHO HAVE DIED OF AIDS ARE BLACK. 
THE CDC BREAKS DOWN WHAT PUTS US AT GREATER RISK 

Higher STD rates STDs are most widespread among African-Americans, and can 
make your immune system more vulnerable to HIV. 

High frequency of HIV Because HIV rates are greater for Black people and we’re 
likely to have sex within our race, African-Americans face a bigger risk. 
Socioeconomic factors Poverty, racial discrimination, less access to health care and higher 
rates of incarceration in some communities increase chances of infection. 



Rock your red pumps for National Women and Girls HIV/AIDS Awareness Day 
on March 10: Tag your pic with #ESSENCEredpump and #RockTheRedPump. 
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Dear God , 

WE STAND ON BEHALF of our fierce and faithful ancestors. 

They prayed us through, SET THE STANDARD and became our benchmark for how 
BLACK WOMEN ought to walk through this journey called life We are indebted to the 
FEARLESS WOMEN of strength who put in the work and leaned on the One who holds all 
power. We appreciate our MOTHERS, their mothers and their mothers too. They are history 
makers, trailblazers, game changers and WatCI* Walkd*S. God, thank you for 
the women before us and the women that we are, fearfully and wonderfully 
made in every shade. FOR THIS, WE ARE GRATEFUL. We are virtUOUS, wise, 
fortified and flawless in every season. Lord, you created us on Saturday and 
said, “Hmmm, this is good,” and took Sunday off. Now that it’s our turn to walk THIS EARTH, 
let us use our journey for good-to uplift, inspire, encourage, motivate, challenge 
and support wo men higher. 


In your name, 

A men 
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See more recipes atjohnsonville.com 
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SOUTHERN 

GROWN, 

FRENCH 

INSPIRED 


CHEF JENNIFER HILL 
BOOKER MIXES HER 
FARMING ROOTS WITH 
CONTINENTAL TRAINING 


BY NIEMA JORDAN 




LIFE: GLOBAL CUISINE 


“My great-aunt Sis would let me milk 
her cow,” recalls chef Jennifer Hill 
Booker of summers and holidays on 
her family’s Charleston, Mississippi, 
farm. When she wasn’t helping her 
grandmother make jams from the 
fruit they’d picked or watching her 
grandfather slaughter hogs, she 
was dreaming of a life in Paris. “I’ve 
always been in love with France,” 
says Booker, who started taking 
French lessons in eighth grade. “Paris 
seemed so romantic and it was always 
so beautiful.” At 17 she made her 
first voyage to the City of Light and 
left determined to return someday. 

From Student to Teacher 

While studying culinary arts at Okla- 
homa State University, Booker began 
to connect the curriculum of her 
teacher, a French chef, with what she’d 
learned on the farm. "If you farm, you 
want to use every piece of meat and 
every vegetable that you can, because 
it’s hard work— we eat some, then 
save some for later,” Booker says. “In 
France they also rely on what they 
grow. They use every piece and part of 
that bell pepper or hog or chicken.” 

In the mid-nineties, Booker joined 
her then husband when the Army 
relocated him to Germany. While 
stationed in Europe, she applied to Le 
Cordon Bleu Paris and was accepted. 

“It was a life-changing experience in 
the culture of food,” she says. “For 
Parisians, you don’t just eat because it 
tastes good, you eat because it’s 
beautiful and healthy. You put time 
and skill into it. That rubbed off on me.” 

1I8ESSENCE.COM MARCH 2015 




After the couple returned to the 
South, Booker’s husband was assigned 
to a post outside of Atlanta. However, 
her French food journey continued 
when she was hired at Le 
Cordon Bleu College of 
Culinary Arts’ new Georgia 
campus as an instructor. 

In addition to sharing her 
knowledge about regional 
American cuisine, Booker 
taught students butchery, canning, 
cheese making and how to smoke 
meat. “I learned a ton in those classes,” 
she says. “I remember going home 
every night and studying to make sure 
I had all the answers.” 

Pavi ng I lei* Own Path 

Eventually Booker was ready to 
become an independent chef and 
instructor. Her eclectic tastes led to her 
first cookbook, Field Peas to Foie Gras: 
Southern Recipes With a French 
Accent (Pelican Publishing Co.). The 
book includes 135 of Booker’s family 
recipes with a chic twist. "Southern 
food became a delicacy because we 
had the longest growing season in the 
country,” she says. 

A new generation will continue the 
Hill culinary legacy, as Booker shares 
her family’s recipes and cooking skills 
with her two daughters, ages 13 and 15. 
“I’m teaching them how to can fruits 
and vegetables and how to make 
jellies, jams and relishes,” says the 
divorcee. “They spend their summers 
and holidays in Mississippi on the farm 
with my mother and they compost our 
garden in Atlanta.” 


In the Peach State, Booker serves 
as an ambassador for the Georgia 
Department of Agriculture, sharing the 
good news of the region’s produce- 
including one of her favorites: pecan 
oil. “It’s a nut oil, so it’s healthy for you 
and still tastes buttery,” Booker says. “I 
do sautes, a little panfry, salad dress- 
ings and vinaigrettes.” 

While pecan oil and family recipes 
for hoecakes and cracklin’ bread keep 
her kitchen country, there’s always a 
little Franpais thrown in. Instead of 
traditional apple pie, Booker makes 
apple galette, a free-form tart. To 
add a touch of French flavor to your 
favorite dishes, Booker suggests 
swapping cider vinegar for champagne 
vinegar, and using tarragon, thyme, 
mustard or bread crumbs when you 
want to change up your seasoning 
profile. “Part of making food French is 
how you present your dish,” she says. 

“I love making my favorite down-home 
dishes look like art.” □ 



TABLET EXTRAS For the Spring Omelet Roll recipe, 
check out our digital issue or go to ESSENCE.COM/LIFE. 
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Join ESSENCE.com 
on March 1 st as we launch 
our exciting new franchise 
MOMMY DEN. 

MOMMY DEN is a unique 
digital experience that will 
connect our audience of 
moms to a community of her 
peers, ESSENCE® editors, 
parenting experts, 
celebrities and bloggers 
to engage in weekly 
parenting centric content. 


LAUNCHES MARCH 1 st 
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Pisces February 19 to March 20 

OVERVIEW You’re a very spiritual being with an idealized view of the world. 
You gravitate toward jobs in the arts or online businesses with a creative 
edge. Being highly intuitive, you’ll know instantly when someone is throwing 
shade, trying to deceive or play you. Patience is key for a beau seeking to 
get next to this water sign. Generally, you’re compatible with Taurus, Cancer, 
Scorpio and Capricorn, but once you and Virgo, your opposite, hook up it’s 
magic. THE YEAR AHEAD Thoughts of making a difference tug at your 
heartstrings, and initiatives like community events and mentoring programs 
take center stage. Be open to finding a new romance or strengthening old 
ties. THIS MONTH LOVE: Your emotions run deep, but clarity and restraint 
with your mate are important now. WORK: Your perks may include a pay 
raise, an award or kudos from bosses. Enjoy. MONEY: When it comes to 
lending, don’t let sentiment trump common sense. INSPIRATION: When 
you don’t allow others to steal your joy, your options are limitless. 


Aries 

k March 21 to April 19 

LOVE: Your It girl status ups the ante. 
Couples, create more excitement. 
WORK: Your endurance is question- 
able, but an offer you can’t refuse 
could tip the scales. MONEY: Assess 
financial needs to minimize the 
fallout. INSPIRATION: A healthier 
you can lead to healthier decisions. 

Taurus 

► April 20 to May 20 

LOVE: Your attractiveness is undeni- 
able. However, your reluctance to 
step out on faith must be reexam- 
ined. WORK: Your laid-back persona 


has colleagues viewing you as a 
doormat. Watch out for the haters. 

MONEY: Trust your gut on matters 
of finances. INSPIRATION: The winds 
of change loom, but your steadfast 
approach can weather the storm. 

Gemini 

► May 21 to June 20 

LOVE: Don’t ignore the importance of 
TLC in your relationship. WORK: Your 
restlessness and need for change will 
determine the outcome when the 
pros and cons are weighed carefully. 

MONEY: Avoid get-rich-quick > 

schemes. INSPIRATION: Nonsense > 

CD 

should never overshadow the real you. < 
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Cancer 

b June 21 to July 22 

LOVE: Wishful thinking won’t make 
a prince out of the frog. Let it go. 
Couples, find fun in your life. WORK: 
For you, the fast track could be a slow 
boat to nowhere. MONEY: If you can’t 
say no, hiding your dough won’t help 
you keep it. INSPIRATION: Success 
requires a backbone, not a wishbone. 

Leo 

b July 23 to August 22 

LOVE: Romantic and fairy-tale 
endings can collide. Slow your 
roll. Couples, honesty is the best 
policy. WORK: Before you chal- 
lenge coworkers, make sure there is 
documentation. MONEY: Clearing 
the air about being left holding the 
bag is a step to recovery. INSPIRA- 
TION: Your passion for a project 
should be supported by effort. 

\ T • * 

irgo 

^ August 23 to September 22 

LOVE: The what-ifs can make you 
hesitate. Own your decision. WORK: 
Sound solutions to missed deadlines 
can yield a bonus or praise. MONEY: 
Taking your show on the road may 
not be cost-effective, but the 
connections could be invaluable. 
INSPIRATION: Rituals can stagnate 
growth and impede progress. 

Libra 

^ September 23 to October 22 

LOVE: Enjoy the ride even though 
the results may not float your boat. 
WORK: If a venture is derailed, 
step in. Supervisors will take note. 
MONEY: Don’t discount an unlikely 
business opportunity. INSPIRA- 
TION: Get in sync with mind, body 
and spirit to enhance your focus. 


Scorpio 

b October 23 to November 21 

LOVE: Rev up your game and relish 
what you’ve been missing. WORK: 
Stress on the job needs to be put 
in check, along with your blood 
pressure. MONEY: Home improve- 
ment plans could be the tipping 
point. INSPIRATION: As long as your 
intentions and resolve are in agree- 
ment, victory is imminent. 

Sagittarius 

b November 22 to December 21 

LOVE: Your attraction to the odd 
or exotic pays off. Couples, turn up 
the volume. WORK: An ill-defined 
enterprise can cause problems 
among friends. MONEY: Your 
creativity is in overdrive. Hire a 
specialist to help. INSPIRATION: 
Your guideposts of friends, family 
and fortitude make dreams a reality. 

Capricorn 

!►■ December 22 to January 19 

LOVE: When it comes to bedroom 
antics, follow your instincts. WORK: 
Your take-charge attitude can be 
a blessing or a curse. Supervisors 
are the deciding vote. MONEY: An 
off-the-chain trip can rejuvenate and 
motivate. INSPIRATION: Loneliness 
can lead to self-doubt. 

Aquarius 

► January 20 to February 18 

LOVE: Keeps the flames burning 
between you and your partner. 
WORK: Letting unresolved issues 
fester provokes an uncontrollable 
eruption. MONEY: Investing unex- 
pected funds needs a pro, not a family 
member. INSPIRATION: A reassess- 
ment of your priorities means a 
detour along an untrodden path. □ 


Horoscope by Thelma Balfour, author of Black Love Signs and Black 
Sun Signs (Touchstone). 

Copyright © 2015 by Essence Communications, Inc. (ISSN-0014-0880) (GST 126301159) Canada Post Publications Mail 
Agreement No. 40110178. ESSENCE is published monthly by Essence Communications Inc., 135 W. 50th St., New York NY 
10020. Return undeliverable Canada address to Postal Stn A, P.O. Box 4015, Toronto ONT M5W 2T2. Printed in the USA. All 
rights reserved. Cover and contents may not be reproduced in part or in whole without prior written permission. Magazine 
available on microfilm and CD-ROM from ProQuest Information and Learning, 300 N. Zeeb Rd., Ann Arbor Ml 48106. 
ESSENCE® is the registered trademark of Essence Communications Inc. Periodicals postage paid at New York NY and 
additional mailing offices. U.S. subscriptions: $22 for one year. Allow six weeks for change of address. The publisher is not 
responsible for unsolicited manuscripts or photographs. Articles in ESSENCE are in Index to Periodical Articles by and About 
Blacks (G.K. Hall & Co.). POSTMASTER: Send address changes to ESSENCE, P.O. Box 62120, Tampa FL 33662-2120. Along 
with new address, please send old address as printed on last label. SUBSCRIBERS: Occasionally we provide our customer 
list to companies whose products might interest you. If you do not wish to receive these mailings, send your request and a 
copy of your mailing label to us at ESSENCE ^Mailing Preferences,* P.O. Box 62120, Tampa FL 33662-2120. If the Post 
Office alerts us that your magazine is undeliverable, we have no further obligation unless we receive a corrected address 
within two years. Customer service and subscriptions: For 24/7 assistance, please visit our Web site: ESSENCE.com/ 
customerservice. You can also phone 800-274-9398 or write to ESSENCE, P.O. Box 62120, Tampa FL 33662-2120. 



Go Orrime or CALL for a FREE CATALOG 

Tel: 1-800-421-4417 
www. hi S3 ndher.com 

5525 Lo* CA $0036 






EXIT INTERVIEW 


WHAT I KNOW NOW 

ROXANE GAY HAD US HOOKED WITH BAD FEMINIST, HER MUST-READ COLLECTION 
OF ESSAYS IN WHICH SHE EXPLORES SEXISM, POP CULTURE AND EVERYTHING 
IN BETWEEN WITH CANDOR AND HUMOR. HERE THE PROFESSOR TURNED AUTHOR 
(AND TWITTER SENSATION) OPENS UP ABOUT COMING INTO HER OWN 

AS TOLD TO VANESSA K. DE LUCA 


I COilld IICVCI* llUVC predicted: That my thirties and forties would be so professionally 
fulfilling J have achieved more than I thought possible. I feel more competent, more confident 
and more comfortable with making mistakes. 


I lie hardest lesson I’ve learned: Part of growing up is realizing that sometimes I 
am the one who wronged someone else. I’ve had to find ways to recover responsibly from the 
mistakes I’ve made, to not be the one who plays the victim. 

I lie key to my happiness: Is being seen and accepted for exactly who I am, as I am. In 
my past romantic relationships, people have wanted to change me. Their love was conditional. 

^ Oil will never regret: Saying no when you really want to say no. 

lillt yOll might Wish yon had: Done something that makes you uncomfortable. Some 
of the best things I’ve ever done are so far out of my controlled idea of what I think I want. 


Never he impressed hy: People who are all talk and no action. I find that those are the 
people who demand the most and produce the least. Look at what they have actually done 
instead of what they claimed they could do. 

My greatest joy in life right HOW: Is feeling the depths of friendship and seeing 
that there is no bottom. It’s exhilarating. 

A mantra I l ive hy: Be relentless. Be excellent. And own your ambition. 
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CREME® Nature. 

“Arcan Oil 

FROM |V| o ROCCO 



SHINE 

NATURALLY 

£ 



DESTINATION 

EXOTIC SHINE” 

No frizz. No shrinkage. No dryness. 
Introducing Creme of Nature 
Pure-Licious Co-Wash and Argan 
Buttermilk for Natural Hair. Infused 
with Argan Oil & Argan Butter from 
Morocco. No parabens, sulfates or 
mineral oil*. Shine Naturally. 


www.cremeofnature.com 

'Formulated without 
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Available al Walmart 
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MEW COLOR DESIGN PALETTE 


AWAKEN YOUR LOOK. 
IGNITE YOUR PASSION FOR COLOR. 


NEW 


BRIGHT EYES 


FANNED OUT LASHES AND A BRIGHT, LUMINOUS LOOK. 


Reward yourself today Join Elite Rewards at Lancome.com 



